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Returm undeliverable compies to. ACA 
Martinsville, Ind. Return postageguaranteed. 
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CAMPERS GO OVERBOARD 
for CANADA DRY 


eady-to-Use* Beverage Bases 


< 


. 4 





Save money on paper 
cup requirements 


@ Assured Acceptance G6 S 
e Kconomical Purchasing Leutnre Ye 0 
e Guaranteed Quality 


e Simplified Preparation Just mix 1 plus 5 plain water! 


ONLY $29.95 del. 


CANADA DRY CORPORATION 
100 Park Avenue, New York City 


itional 
*KNo additiona Phone: LExington 2-4300 


sugar required. ~ 
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LETTERS FROM READERS 


Time for Comment 

Having read Camping Magazine 
over a period of several years, | 
feel the time has come for com- 
ment. | have always been intrigued 
by what seemed to me to be an in- 
ordinate amount of advertising. An 
analysis of the February 1958 is- 
sue discloses some interesting re- 
sults. There are approximately 4,- 
930 square inches of space in the 
S6-page edition. These figures in- 
clude both covers. Of this space, 
sheer advertising. 


ak 


about 47‘. Is 
This percentage is, however, slight- 
ly conservative since it does not in- 
clude the following: front page, let- 
ters from readers, table of contents, 
publishing information, memo from 
editors, book ACA con- 
vention advertisement (a full page!, ) 
wasted space at the head of many 
articles, material (ACA 
news of the month and ACA sec- 
tion information,) classified ads. 
and a one-week menu. 

The articles, in general, appear 
intended to appeal to those deficient 
in the intellectual qualities one nor- 
mally expects to find in the pro- 
whatever the profes- 


reviews. 


YOSSIP 


fessional — 
sional is. 
Further, | find ACA Standards 
discussed as though they were writ- 
ten into the universe as immutably 
as matter and mind. In the discus- 
sion on recruiting counselors |a 
director comments| “I think you 
are limited to some extent; because 
if you're going to observe ACA 
Standards, you don't start below a 
certain age or educational level 


It is interesting that no one at- 
tempts to question the validity of 
this “Standard.” Apparently, it is 
assumed God has decreed that high 
school students make inadequate 
counselors. It may be that neither 
the inductive method nor our ex- 
istentialist trends have yet reached 
as far west as Indiana. But experi- 
ence and thought travel more slow- 
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ly than radioactive fallout, so I sus- 
pect patience is called for. Yet 
while I wait for light to reach the 
West, I shall continue to enjoy the 
spontaneity, dedication and profes- 
sional competence of those mem- 
bers of our staff who are in the 
dreaded high-school-age category. 
Please remember that arbitrary 
age and educational levels prove no 
more than that there are arbitrary 
age and educational levels. This ts 
not an adequate qualitative gauge 
of a youth’s ability either of mind, 
spirit, or both. Nor can a magazine 
develop its quality professionally by 
increasing its advertising quantita- 
tively. Would it be amiss to suggest 
that there be less pre-occupation 
with an unrealistic age limit and 
more concern for raising the stand- 
ards of Camping Magazine’? 
George Reed, Jr. 
Assistant Director 
Camp Ousamequin 
Halifax, Mass. 


We certainly welcome this oppor- 
tunity to discuss some of the ques- 
tions Mr. Reed has raised. Please 
turn to the Memo from the Editors 
on page 9 for our reply.—Ed. 


Finds Informative 
| congratulate you on a very In- 
teresting and = informative Camp 
Reference Issue and Buying Guide 
(March 1958.) It has already 
helped in the process of preparing 
for the coming season of camping. 
Within the guide are listed sev- 
eral ACA publications, 
which are of interest to me. I would 
appreciate your sending me a com- 
plete list of ACA publications. 
David J. Boin 
3428 Avocado Ave 
Riverside, Calif. 


some ot 


Thanks. The list you request may 
be obtained by writing to ACA 
Headquarters, Bradford Woods, 
Martinsville, Ind.—Ed. 
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NISSEN 


Amazing what a Tramp can do for a 
camp. Boys and girls take to it like 
ducks to water. And, it’s good for 
them, too — builds strong healthy 
bodies. Nissen Trampolines bounce 
better longer. Are sturdily construct- 
ed to keep their bounce year after 
year. They come in various models. 
There’s one just right for your camp, 
priced for your budget. Bring the 
wholesome fun and health building 
exercise of Trampolining to camp 
with the best. Nissen Trampolines. 
Sold and serviced the world over. 
See your sporting goods dealer or 
write to — 


NISSEN TRAMPOLINE COMPANY 
200 A Avenue N.W., Cedar Rapids, lowa 


Nissen Trampoline of Canada, Ltd. 
8 Colborne St., Toronto 
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READERS' GUIDE TO CONTENTS — MAY 1958 


REG. U.S. PAT. OFF. 
Ve Taltit mee ky ities: 


HOT FOOD, SOUP and 
COFFEE CARRIERS 


BEGIN WHERE COOKING 
KETTLES AND COFFEE 4 
URNS LEAVE OFF «4279 
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®& Editorial Features 


COVER: Tripping at Camp Rim Rock, Yellow Springs, W. Va. 
Photograph by Howard O. Allen, Darling Studio 


A Challenge for Older Boy Camping Richard Marsh 
Draw the Lost Child into Activities Alan F. Klein 


Prevent Bacterial Food Poisoning in Camp 
Dorothy M. Proud and Karla Longree 


DIRECTORS / 


Cut your operating 
budget with AerVoiDs. 


Promote the Ideals of Physical Fitness 
Save Labor! Save Money! 


Carl Selin and Maxwell Garret 
Save time. Expedite your feed- 
ing operations with AerVoiD 
Portable Vacuum Insulated hot 
food, soup and coffee carriers. 


Cook meals hours in advance 
of service like institutions do. 
Store in AerVoiDs. Release 
kitchen help for other duties. 
Eliminate much last-minute meal- 
hour rush. Release cooking 
equipment for further produc- 
tion. 


AerVoiDs portability makes it 
possible to transport hot foods 


and liquids for field activities 


even miles from your kitchens 
and have them Hot when 

you re ready to serve, IN- 

DOORS OR OUTDOORS! 


AerVoiDs vacuum insulation keeps cold 
foods cold as well as hot foods hot 
. . . SAVES ICE! 

Variety of sizes to service a few or 
hundreds. No installation ... ready 
for service as soon as unpacked. Highly 
sanitary .. . made entirely of stain- 
less steel. Built-in durability to stand 
up under rough usage. 


Your Camp Can Inspire Spiritual Values Kenneth Webb 


Ten Ways to Help Counselors Grow Allan J. Weenink 


P Service Features 
Books for Better Camping Equipment ¢ Services 
ACA News of the Month Supplies 


News from ACA Sections 3 After Taps 
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» Departments 
letters from Readers Classified Advertisements 


Thousands in daily service from coast Memo from the Editors Index to Advertisers 
to coast amongst institutions, hospitals, 
industrial plants, schools, caterers, 
many large government and commer- 


cial feeding operations. 
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Write for FREE Literature Kit CM-io 


VACUUM CAN COMPANY 

19 SOUTH HOYNE AVENUE Vol. 30, No. 6. Published by Galloway Publishing Co., 120 W. 7th St., Plainfield, N. J 
monthly November through June, semi-monthly in March. ACA membership includes 
Camping Magazine; to others $5 per year in U.S. and Canada, $6 elsewhere. Single copies 
regular issues $0.60, issues over one year old, $1.00, annual Reference issue $2.00. Second- 
class mail privileges authorized at Plainfield, N.J.; additional entry at New Brunswick, N.J 


CHICAGO 12 ILLINOIS 
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HERE’S WHY THEY FIND EX-LAX IS THE PERFECT CAMP LAXATIVE... 


IT’S CHOCOLATED~ youngsters go for its IT’S GENTLE — does not cause upset or 


pleasant taste. 


IT’S EFFECTIVE — helps young and old IT’S DOCTOR-RECOMMENDED — used 


toward their normal regularity overnight. by many doctors in their practice and in 





This will be our only announce- 


ment of this free offer! Act now 


mail this coupon before it is 
mislaid—reserve your camp’s free 


season’s supply of Ex-LAx today. 
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FREE for yourcamp | 


m MAIL THIS COUPON TODAY— GET A FULL SEASON SUPPLY OF 





EX-LAX 


THE CHOCOLATED 
LAXATIVE 


...Join the hundreds of camp 
directors who each year take 
advantage of this free, no obli- 
gation offer. 


embarrassing urgency. 


their homes, too. 


IT’S EASY TO GIVE—no spoon or glass 


needed ... and no measuring to do. 





j 

PROFESSIONAL SERVICE DEPARTMENT 
EX-LAX, INC., BROOKLYN, N. Y. 
Please send a season’s supply of Ex-Lax, without cost or obligation, to: 
Name of Camp 
Camp Address 
Attention of 
Camp’s Weekly Capacity Opening Date 
Closing Date — Date Ex-Lax should arrive at camp_______ 
Camp physician or nurse to whom 

Ex-Lax information may be sent 
Signed Position 
Home Address soinhnaletest 

9 








Make These and Many More 


IDEAL CAMP PROJECTS 
WITH LARSON’S 


“MAGIC CIRCLES" 


A new idea for easy-to-make camp projects 
.. . keepsakes with fond associations . . . 
gifts for Mom, Dad, Aunts, Uncles and 
friends. Pictured here are only a few that 
can be made from “Magic Circles’ w:th 
just an ordinary saw, hammer and _ aails 

letter holders; knife, pipe, and tie 
racks; shelves; plaques. ‘“Magic Circles’ are 
¥4 inch plywood discs veneered with 
genuine 


WALNUT and MAHOGANY 
like that used for the finest 
furniture 


(one side walnut, the other side mahogany). 
Both take a beautiful finish, and burn nice- 
ly with wood burning tools. Packed 50 as- 
sorted sizes (8’’, 9’° and 10” diameters) per 
carton with instructions for 10 projects, 
(Discs weigh approximately 1 pound each, 
so most economical quantity is 100 discs 
shipped by truck or freight). Possibilities 
are unlimited for boys and girls with imag- 
ination. Perfect for competitive programs. 


ORDER NOW! 100 assorted discs, $18.95, 
F.O.B. Chicago. 


SEND FOR FREE CATALOG 


Write for our big illustrated catalog of 
Leathercraft, Metalcraft and Woodcraft items. 


J. C. LARSON CO., Inc. 


820 So. Tripp, Dept. 8019, Chicago 24, Ill. 














There’s More Fun for Everyone 


on an AMERICAN TRAMPOLINE 


™, _ . > —— 
° ; FO 


oS: 


PROVED — 
SUPERIORITY ‘ FREE 

Write for new lit- 
There is no substitute for an American Trampoline in build- erature just out 
ing real enthusiasm for the sports activities at your camp. on the wonderful 





family of Ameri- 
can Trampolines. 
There’s an Ameri- 


TRAMPOLINING is something that everyone — young and 
old alike—never seem to tire of. Fun, exciting, safe—even 
the ones who don’t enjoy the usual camp sports will be 
i ; can Trampoline to 
active and enthusiastic over an American Trampoline. For 
fit the program— 
a well-developed sports program, there should be an and the budget 
American Trampoline in your camp. Remember—there’s —of every camp! 
more fun for everyone, with an American Trampoline! $99.50 and up. 


The AMERICAN TRAMPOLINE CO. Sitreesén, ows 
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American Camping Association 
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Quiet Moments 


lime of solitude or quiet relaxa- 
tion is a basic need of every indi- 
vidual. A’ short respite from. the 
day's activities, problems and ex- 
citement gives campers opportun- 
ity to sort out what they have learn- 
ed, their attitudes and their emo- 
tions. 

Fach camper, as an individual, 
has his own particular way o! 
spending quiet moments. Some may 
want to pursue a hobby, some may 
enjoy exploring the camp library. 
It's a good time, too, for writing 
home, or for wandering down to 
the brook with a friend. Others will 
want to lie under a tree or just 
stand around day dreaming—*doin 
nothin.’ ~ 

How ever they are spent, quiet 
moments are necessary and impor- 
tant components of the total camp 
program. 


San Diego School Camp 
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Camp 


FREE-Gold Medal 
TABLE TENNIS 


Tournament Kit 


Everyone plays in a Harvard 
Gold Medal Table Tennis Tourna- 
ment ... because everyone en- 
joys this exciting event that serves 
more players, in less space, with- 
out any permanent installation 
and at lower cost than most other 
school sports. 


We will send, ABSOLUTELY 
FREE, the Harvard Tournament 
Kit containing everything you 
need to organize your own full- 
participation tournament: Harvard 
Table Tennis Teacher with instruc- 
tions, rules and tournament tips; 
2 Tournament Charts; complete 
publicity program and tally sheets. 


For your winners, 
Harvard Gold Medals 
and award certificates when 
you complete the tally 
sheets. Mail the coupon 


below today. 


Harvard Table Tennis Co. Dept. C-5 
60 State St., Boston, 

Gentlemen 

Please send free Harvard Tournament Kit 
to 

Name of Camp 

litle 





Take the pain out of 
scratches, minor burns 


and sunburn right away... 
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Ointment ¢ Cream Lotion 


Just as quickly as you put this soothing skin 
anesthetic on a scratch, a minor burn, or sunburn 
it stops the pain. Available at pharmacies in three 
convenient forms, to suit every need best. 


NUPERCAINAL® (dibucaine CIBA) 


Stops itching 


_..even before it starts 


> 


‘> 


for poison ivy, oak, sumac 


This season, there’s no need to suffer from the discomfort caused 
by poisonous plants. Antivy stops the itching fast, and reduces 

the rash. Better still it prevents the rash if you apply it 

to exposed skin areas before contact with the plants. Also 
relieves itching of insect bites. Available at pharmacies. 
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ANTIVY® (tripelennamine hydr 


Two products from C/BA Laboratories...where research is the tradition 


2/ 24920 
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As you will see in this month’s Letters from Readers column, we 
received a most interesting letter raising some questions about the 
content, particularly advertising content, of Camping Magazine. 
We would like to share our reply with all our readers. 


Advertising revenue supports Camping Magazine. The small por- 
tion of ACA membership dues alloted to the magazine does not 
begin to pay printing costs, paper costs, postage, staff salaries, 
etc. The revenue from additional pages of advertising enables us 
to publish additional pages of editorial material. 


[he publishers of Camping Magazine have a contract with ACA. 
It stipulates that the average number of editorial pages during a 
given publishing year shall not go below a certain point in rela- 
tion to the number of advertising pages published. The editorial 
pages often are well above that number. 


Most camp directors feel that advertising offers direct and valu- 
able assistance to them. Many of the large suppliers have institu- 
tional-size packages or special products available. These money- 
saving items are advertised in Camping Magazine. Newly devel- 
oped products and services are described in advertisements. Many 
firms, such as insurance companies, have special services carefully 
planned to save directors time, effort and money. These specialized 
services are brought to camp directors’ attention through adver- 
tisements. 


While it is certainly true that camp directors wish first to serve 
children and to work with children, they must also run efficient. 
orderly and economical camps. The information in advertisements 
can help them do this in less time and with less effort. If the 
business part of a camp operation is running smoothly, a director 
will have more time to do a truly professional job of program 
planning and camper guidance. 


The space devoted to ACA News enables members to keep up 
with the work being done by their fellow members in developing 
such programs as the Standards. The many years of work and 
thought that went into the current ACA Standards were reported 
in the news section. And, as these Standards are developed and 
refined, we will continue to keep readers informed. 


Some of the articles in Camping Magazine are directed to inex- 
perienced camping people and may spell out rather obvious proce- 
dures. But are these procedures obvious to a new and very busy 
camp director? Perhaps all directors need a reminder now and 
then of simple, easy-to-overlook, tasks. 


Camping Magazine’s articles are contributed by members of the 
field and previewed by a group of experienced camping leaders. 
Just as we hope that readers benefit by the articles published, we 
hope that they will contribute their ideas and knowledge. The 
magazine’s quality will become more and more professional as 
members of the camping field contribute material and work 
with us. 
he Editors 
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MEMO FROM THE EDITORS for 


better camping 


CAMP COUNSELOR 

TRAINING WORKBOOK 

by Marie Hartwig, University of 
Vichigan and Florence Petersen, 
Toledo Public Schools 


New Book! 


INSPIRATIONAL POETRY FOR 
CAMP AND YOUTH GROUPS 
by H. Jean Berger 


\ 


ita 


BEGINNING SYNCHRONIZED 
SWIMMING 
by Betty Spears, Brooklyn College 


MUTnel 


published by 
BURGESS PUBLISHING CO. 
426 South Sixth St., Minneapolis 15, Minn. 


to place your order, clip and mail 
p y p 
the coupon below 





Burgess Publishing Company 
426 South Sixth Street 
Minneapolis 15, Minn. 
Please send me copies of the following 
books by return mail 
—— Camp Counselor Training 
Workbook $2.75 
—_—. Inspirational Poetry for Camp 
and Youth Groups 2.50 
—_—— Beginning Synchronized 
Swimming 3.00 
Payment enclosed || Bill me 
Send on approval 


Name — —— 








a 





City Zone ——State 














The Camp 
Program Book 


CATHERINE HAMMETT AND 
VIRGINIA MUSSELMAN 
Covers: nature projects, hikes, crafts, 
sports, music, hobbies, games, etc. “A 
haven for leads and ideas Mary 
Weckwerth, Camping. Indexed, 
Tiltrsiachicte| $5.00 


fhe Complete Book of 


Campfire Programs 
LaRUE A. THURSTON 


Illustrations, index. 


Administration 
of the Modern Camp 


HEDLEY S$. DIMOCK, editor 


“The entire spectrum of administra- 
tion in camp, from philosophy and 
analysis of function to the specific 
problems of management of property 
The Group 
$4.00 


and camp finances 


ASSOCIATION PRESS + 291 Broadway, N.Y. C. 7 








CAMPERS’ Zercounatized 
PLAYHATS 


he MAGNO- 
IA-—-A jaun- 
nicely 
tailored crew 
hat of fine 
quality twill 
Solid white, 
red, navy and 
in combina- 
tions of navv- 
white, green- 
white (a 
shown) 


T 
L 
t 


Magnolia 7 


The ADMIRAL— 

Popular model! 

cap in 

Solid red 

, green, 

! Solid col- 
ors only 


Admiral 


Sizes: small, medium, large 

For campers “fun in the sun” Use as 
Official hat or place in camp store. For 
boys and girls. Price to camps: $11.40 
per doz. Send for sample (enclose 50 
for handling) 

Your Camp Name Embroidered on 
Every Hat 


The PLAYHATS CO., 


Box 68, Revere 51, Mass. 


Address—July and August: 
288 Commercial St., Provincetown, Mass. 
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In shaker-top, un- 


STOP 
INSECT 
BITES! 


TICKS-OFF repels, kills Mos- 
quitoes, Ticks, Chiggers, 
Biting Flies—helps prevent 
sickness. A NECESSITY ON 
PICNICS, CAMPING, FISH- 
ING, GARDENING, etc 
Wonderful for children. Amer- 


DAW 


Pr 


WGGER & MOSQUITI 
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BOOKS FOR BETTER 


The Gilb Card File of Games 


Reviewed by Robert J. Delahan- 


ty, Camp Monomoy. 


Camp directors have often been 


contronted with the problem ot 
supplying information and sugges- 
tions to stafl members fo! 
and activities during leisure time 
Ihe Gilb Card File of 


seems to meet the need for a ready 


Pamhes 
Games 


reference to provide something dit- 
ferent for Games are 
thoroughly explained and diagram- 
med. Equipment numbe: 


Of players, and Space NeCessaly 1S 


campers. 
needed, 
Outlined at the top of each card 
Grade level of interest is suggested. 

ihe Card File is of sturdy cOon- 
struction and loose-leafted which 
makes it practical for camp use 

Ihe Gilb Card File of Games 
by Stella S. Gilb, 1s published by 
Hurst Printing Co., Lexington, Ky 
at $2.50 


Using Wayside Plants 
Brainerd, 
Springfield 


Reviewed by John 


professo! Ol Biology, 


College. 
Many YO largely De- 
cause they 


caliping 
enjoy looking 


Outdoors. watching the clouds. hear- 


around 


breakable bottles) e 








" 
ay-on repellent m/e 
ee Ince” Kegpell ing the birds, seeing what is grow- 


98¢ rewenies - oersan Ing. 


At All Better amie - Canoemr 





Kilns Exclusive 
. nasa Others enjoy camping partly 


Imported Tools 


THE JEWELRY CRAFTSMAN CO. 
I39 N. WABASH AVE. CHICAGO 2, ILL. 








AND 
TENTS CANVAS GOODS 


fy POWERS 
Ss 
N, 


TENTS OF ALL TYPES 
FOR CAMPING 
WRITE FOR FOLDER 


fowens © GE nen a 


Retail Stores 











KEN-KAYE KRAFTS CO. 


Metalcraft 
Leathercraft 
Woodencraft 
Pottery 
Painting 
Supplies 
Felt 
Models 
Enameling 
Supplies 
Craft Lacings 
Kilns 
Motor Tools 
Basketry 
Cane 


STREET 
MASS 





EVERYTHING FOR 
THE CAMP 
CRAFT SHOP 








1277 WASHINGTON 
WEST NEWTON _ 65, 

















because they like more active pro]- 
ects such as clearing a campsite, 
making a bough bed, or cooking 
jelly over the campfire. 

Using Wayside Plants appeals to 
both interests, for not only will it 
sharpen observation, but it will also 
guide hands in numerous nature ac- 
tivities. 

The 100 plants selected by au- 
thor, Nelson Coon, are easily dis- 
coverable. He tells how to recognize 
these plants and use them for food. 
Varied 

help 


remedies. 
illustrations 


dyes, crafts and 
black-and-white 
readers to recognize plants. 

it is a pleasure to recommend 
this authoritative book to campers. 
May it soon appear on every or- 
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ganized camp's nature” reference 
shelf, and find its way into glove 
compartments, saddlebags and knap- 
sacks of all those who rove. 

Using Wayside Piants, by Nel- 
son Coon, is published by the au- 
thor, P.O. Box 287, Watertown. 
Mass., at $3. 


Play Activities for Boys and Girls 

Reviewed by Charles P. Erd- 
mann, Associate Professor of Phy- 
sical Education, DePauw Univer- 
sity, Greencastle, Ind. 


The activities discussed in Play 
Activities for Boys and Girls are 
practical and can be used in school, 
camp and recreational programs. 
hey are explained coherently, are 
easy to teach, and are much fun 
for the learner—we tried them. 

The section on suggested reading 
contains a fine contribution of pert- 
odicals and books. This book 
should be .on the list of every teach- 
er and student. 

Play Activities for Boys and 
Girls by Dr. Richard Kraus ts pub- 
lished by McGraw-Hill Book Co.. 
Inc., 330 West 42nd St., New York 
36, at $4.95. 


How to Make Ceramics 
Reviewed by Mary Meixner, As- 
sociate Professor of Art. lowa State 


College. 


The old Chinese proverb.” one 
picture is worth a thousand words” 
aptly describes a lively new book 
by Gertrude Engel devoted to How 
to Make Ceramics. This is a book 
of demonstrations by picture. It 
dwells on basic processes of hand 
modeling by slab and coil; the mak- 
ing of molds; and throwing on the 
potter's wheel. It goes further into 
ceramic sculpture, the application 
of glazes, the execution of a very 
large type of tile which could be- 
come a plaque or table-top, and 
decoration of greenware. 

It is the clear presentation of 
method, the pictures of “doing,” 
that make How to Make Ceramics 
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You Can Have 


CONFIDENCE 


Buying 


CRAFT MATERIALS 


From Us 


MAGNUS CRAFT MATERIALS, Inc. 


108 Franklin St. New York 13, N. Y. 
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Superior Design, 
Construction and 
PERFORMANCE 


- 
- 


* 
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far greater 
strength and 


AMERICAN | 
Approved 


PLAYGROUND 
AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 
buyers for nearly half a century. 


WRITE FOR LITERATURE 








AMERICAN 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A. 


WORLD'S LARGEST MANUFACTURERS OF FINE 
PARK, PICNIC, PLAYGROUND, SWIMMING 
POOL AND DRESSING ROOM EQUIPMENT 

















ARCHERY 


Complete Line of 
FIBER GLASS & LEMONWOOD 
BOWS, ARROWS and 
ACCESSORIES 


Also Targets, Faces & Stands 
Largest Manufacturer in The East 


SEND FOR CATALOG 


THE OUTDOOR SPORTS 
MFG. CO. 


500 Broad St. Forestville, Conn. 














SEPTIC TANK 
OUTDOOR TOILET 
CESSPOOL PROBLEM? 


Save expensive digging 
and pumping. Simply 
pour enzyme concen- 
trate SEPT - O - SOLVE 
into tank or toilet. 
Deodorizes and creates 
waste-consuming  bac- 
teria Quickly makes 
tanks, etc. work like 
new. Absolutely § free 
: lye, lime. Harm- 
less to humans, ani- 
mals, plumbing. Postcard brings free 
literature. 


C. M. ABBEY CHEMICAL CO. 


646 N. Michigan Ave. Chicago 11, Ill. 











PLASTIC ARTS STUDIOS 
FOR ALL YOUR 
MOLD CRAFT SUPPLIES 
MOLDS, 
MOLD-MAKING- XL rubber, ceramic, etc. 
SUPPLIES Wolds 35c and up 
FINISHING \ full line 
MATERIALS 


cvery type plaster new 


iInNcivaInNg 
lacquers, 
pronzes 
INSTRUCTION Complete courses on all 
rts tne most up-to 
DOOKS available 
WRITE TODAY! 40-page catalog only 25¢ 
t . y 


refunded with firct ,sraer Special ais 





counts on quantity orders 


PLASTIC ARTS STUDIOS 


3403 S. Madison, Muncie, Indiana 











everything for your 


Wi 


from one ¥ resource! 


Since 1883 OCEAN POOL has 
been first choice for all 
waterfront supplies. 


Send today, on camp 
stationery, for big, colorful 
FREE CATALOG No. E 


OCEAN POOL SUPPLY CO. 


155 W. 23rd St., New York II, N. Y. 





THE WOODEN CROSS 


A project brought 
about by popular de- 
mand allows for crea- 
tive design; teaches 
sandiny, gluing, dec- 
rating and wood fin- 
ishing 


Easv to assemble 


A pleasure to make 
$2.50 per gozen 


postage extra 

Shipping weight doz. 2 Ibs 
Write today for free f 

The HANDCRAFTERS 


82C Brown St. 


‘ 


Waupun, Wis 














Just: Published ! 


PSYCHOLOGY 
in CHILDREN’S 
CAMPING 


by B. Robert Berg 


Dept. ( 0) >] St.. New York | 


10-DAY FREE EXAMINATION 


ee eT ee ee 


[Vantage Press, Inc., C 
1120 W. 31 St.. New York 1 


{ / iicl ( dnp 
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AVENARIUS 


CARBOLINEUM 


Reg. U.S. Pat. Off 
WOOD STAIN — As 

Beautiful rustic 

brown 


WOOD PRESERVER 

Adds years to life 
of wood exposed to = 
rot = 
—— Tk 
~. w?ww . 7 * 4 if ' 4 
TERMITE STOPPER 3 a.'' * 

Repels insects << => 

Apply anywhere 
no pressure needed. Over four time 
richer than creosote in wood preserving olls 


| 
CARBOLINEUM WOOD PRESERVING CO. 


Dept. C, MILWAUKEE, WIS. ——— 








INDIAN CRAFT 


Send for 40 Page Illustrated Catalog 


Supplies Kits 


for all Beads 


Indian Feathers. 


Craft Books 


Work 


GREY OWL INDIAN CRAFT CO. 
4518 SEVENTH AVENUE, Dept. C-58 
BROOKLYN 20, N. Y. 

GE 6-3287 





PICTURE POST CARDS 


of every description 
PICTORIAL FOLDERS 


Reproduced From Your Own Photos 
More Camps than ever know that Picture 
Post Cards 
Publicity. 


personal interest. 


play a vital role in Camp 


No other medium attracts such warm 


FOR PUBLICITY! FOR PROFIT! 
NY a ae 


ARTVUE POST CARD CO. 


225 Fifth Ave. New York 10, N. Y. 


brush, spray or quick dip | 








Leathe: | 











outstanding for a camp craft per- 
son. Always usetul, too, is the tn- 
cluded listing of ceramic. supply 
manufacturers 

How to Make Ceramics, by Ger- 
trude Engel, is published by Arco 
Publishing Co., 480 Lexington 


Ave... New York 17. at $2.00. 


More New Games for 


“Tween-Agers” 

Reviewed by Mrs. Charles | 
Weckwerth, Program Director. 
Camp Wilde: 


Creative game leadership, safety 
rules, and the philosophy of games 
In general are covered in the intro- 
duction and first two chapters of 
this new and original book of games 

The author has compiled and 
originated games based on those he 
Europe, Canada 
and all U.S.A. Each 


chapter is arranged to include spe- 


has observed in 
parts of the 
cific games such as, “Tag Games,” 
“Quiet Games.” and “New 
to Make and Play.” 

More New Games for 
Agers” is the kind of 
that will be Over 
again for all ages, for boys’ groups, 


CG;ames 


*Tween- 
vamMe book 


used and ove 
girls’ groups, and for co-recreational 
programs. 

Recommended number of play- 
ers, suitability of game to outdoors 
or indoors, and object of each vame 
is Clearly stated. Equipment needed 
is either inexpensive {tO purchase ()! 
readily made at slight cost 

A world of fun can be opened to 
players and leaders using this new 
book. And the leader will want to 
share the many interesting origins 

More New Games for “Tween- 
Avers, by Allan A. Macfarlan, is 
published by Association Press, 291 
Broadway, New York 7, at $3.50 


The New Way of the Wilderness 
Reviewed by Charles F. Weck- 

werth, director of Recreation and 

Camping, Springfield College 


Camping in the out-of-doors 1s 
the last vestige of pioneer life. To 
the average American, pioneer life 
is disappearing all too fast. 
Primitive and 
ences today of all age groups—due 
to urbanization and automation- 
tend to train and educate us to just 
go through the motions of camping 
and rob us of challenges that await 


exposure experi- 


, : ——— Se On 
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the vovavger in nature’s real world. 


Phis book draws together guides YES - THIS Is 
and suggestions of one down-to- THE SPACE AGE! 


earth, real wilderness voyager. 

Whether you have been somewhere 

by foot, canoe, pack-horse, or dog 

team, the author has not only been 

there but has, over many years. 

learned the art of successfully ar- 

riving. He spends six months each 

vear in the wilderness and brings to | 7 

: : But here on earth we'll have to keep 

us in this book his experiences. grinding away at our accustomed tasks \\ I i | f |: 1) \\ | i 
The New Way of the Wilderness And one of the most important you JUL d 

: : : ; = i ae . , camp owners have is buying complete 

includes such basic “musts” as how CAMPING INSURANCE COVERAGE! | } (' (' \\ p RODS 

to travel light, how to locate one- OF COURSE, the place to buy it i ° e Ve ae \ 
-_ ; from the PIONEERS of this coverage 

self in the wilderness, how to dress J 

el in the wilderness, how to dre VERMONT ACCIDENT INSURANCE COM EASY FOR THE KITCHEN— 

what to take, how to prepare foods PANY POPULAR WITH CAMPERS! 


and menus, aS W ell ds how to get MEDICAL REIMBURSEMENT 2 Beverage Bases ® Cream Desserts 
food when necessary. Here is a ACCIDENTAL DEATH e Instant Puddings © Sweet Milk Cocoa 
| | sal? DREAD DISEASES © Gelatine Dessert Rapi 

practical primer on being at home EPIDEMIC ee © ee Se ee 
in the wilderness TUITION REFUND and TRIPPEROOS the ideal food 
’ y . ye 4 cl ‘ele for Out ° camp r | 
The New Way of the Wilderness. anne Se ee 
by Calvin Rutstrum, is published a i ere serves four campers generously. 
by the Macmillan Co., 60. Fifth nplimentary samples and literature 


Ave.. New York City, at $4.50. Es MON , Ee Ute 
a\ asians D HILKER & BLETSCH 
. = ‘ COMPANY 
Camping Together as Christians ACCIDENT ‘INSURANCE 
] 614 W. Hubbard St. 


Reviewed by Charlotte F. An- COM ANY Ch 1°. 
icago : 


dress, director of Division on Group RUT. AND. VT 


Vs, . ale “~ 
We AL RARNIEA, 


Work and Youth Services. Federa- Manufacturers of 
Member American Camping Associatio Quality Food Products Since 1891 


tion of Protestant Welfare Agencies. 








Write IVY CORPORATION, 
Montclair, N. J. for 
FREE POSTERS 11"x 14" 


hundreds of art and illustrating and describing 


of camping administration and pro- danaaie Pures , 
oram emphasis with equally strong craft items " elp make your teaching Porson IVY 
ch ipters on spiritual srowth and 9 7 iit saa greed a m | ‘8 

ways it may be fostered in camp. anu pega hens | aan ar Gee ae jaan 


This is an outstanding publica- 
tion in the field of Protestant church 
camping. It combines high quality 


ment for ivy, Odk Or sumac poisoning is 


( damping logether as Christians Su ng uid tr to instructors gentie and SAFE for children and adults 


quickly dries up the blisters often within 


is a book written by a husband an@ 


wife team who are, themselves, suc- DWINNELL 


cessful administrators of a church- nen | = 
sponsored camp. ART & CRAFT SUPPLY IVY: DRY 
For the Protestant church or =i 


a day. 





Department C-58 
agency, this compact little volume 
contains not only the essentials in 
starting camp, but it is full of ideas 
to revitalize an established program. 
The small group of 10-12 campers ELMER Says: 

and its two leaders is the basic untt l, WHEN YOU BUY 


for program in the authors’ plan. ADHESIVES F g E E 


Making the experience meanince- = BUY... 
36 Big Pages, Fully Illustrated, 


ful through outdoor living, shelter ELMER'S GLUE-ALL 36 Big Pages, Fully Illustrated, 
construction, outdoor cooking and for wood, paper and all snd tnterecting Preiects: Seve on 
, : : ne: ri MOSAICS, CERAMICS, MUSIC BOX 
service projects is carefully detailed. porous materials pear oye Magers cone Reger og 
In addition, there is an up-to-date, ELMER'S a gee oon PLIES, PLASTICS, CANDLE DIPPING, 
‘Il-selected bibliograpl! cuide ee “Show How” Instructions on many 
— a a w — wood bonding Types of Craft Work. Lists over 100 
further pursuit of resources for en- ELMER'S CONTACT CEMENT inexpensive booklets. SEND FOR 
richment of a camping experience. ! for bonding dissimilar or | “oeuuae paamenle One 
Camping Together as Christians, non-porous materials | Se enn made aan a 
by John and Ruth Ensign, is pub- Ky ; 
lished by John Knox Press, Rich- If It’s VUCNS \t's Got To Be Good 


mond. Va., at $2.75. 


2312 National Road Wheeling, W. Va. Lotion or Cream 
and IVY Super DRY 
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FEATURE ARTICLES FOR MAY 1958 


How Camps Can Provide 


shallenge for Older Boy 


RIGINALLY, MOST BOYS’ 
camps were 
boys of adolescent age. But, with 
the growth and expansion of camp- 
ing, most camps have extended their 
age range downward. Older camp- 
constituted the majority 
group in the past, are now in the 
minority. 
Three 
average span of a boy’s experience 
in organized camping. If he goes 
to camp at the age of nine, he is 
likely to become stale by the time 
he reaches 13. Thus, a radically 
different type of experience is 
necessary, if the adolescent boy’s 
camping years are to extended. 
Education for 14 to 18-year-old 
campers should be rooted not only 
in our most dependable knowledge 
of adolescence, but also should take 
Into account the demands of current 
social standards. Education should 
be geared to democratic group and 
community living, spiritual values 
and meanings, personality develop- 
ment, healthful living, and 


Structive use of leisure. 


Needs 


ers who 


years seem to be _ the 


con- 


Before an adequate program for 
older boy campers can be discuss- 
ed, needs of these boys have to be 
clearly spelled out and accounted 
for in the program. 

The older boy has to accept his 
own physique and the masculine 
role. Shortness or slow development 
is almost sure to cause him con- 
cern. He needs to be proud, or at 


14 


designed for 


By Richard Marsh 
least tolerant, of his own body 
whether it be short, tall, fat or thin. 

The older boy must develop new 
relationships with age-mates of both 
sexes. Within his own sex he learns 
to behave as an adult among adults. 
Through contact with the other sex 
he learns adult social skills such as 
how to converse, to dance. and to 
play games. 

The adolescent needs to 
up, to become an adult—one who 
will develop resources for the man- 
agement and direction of his own 
life. 


social 
orOW 


Growing Up 


lo become an adult means to 
untie the apron strings of emotional, 
social, and economic dependence 
upon parents and other adults. 
Boys want to grow up and to be 
independent, yet the adult world is 
and complicated causing 
them to wish for continued security 
of parental protection. And parents 
want their children to grow up, yet 
they re afraid of what the world 
may do to their innocent, inexperi- 
enced youth. 

Camps are in the unique position 
of being able to help boys fulfill 
their needs by giving them experi- 
which are free from adult 
authority and control—experiences 
in which they accept responsibility 
and face consequences of their in- 
dependence. | 

Experience in group and collec- 
tive living is necessary to equip an 
adolescent for effective participation 


strange 


ences 


in a democratic society. The process 
of binding an individual to his 
social group starts early in life. He 
learns to define his own weltare in 
terms of his family’s welfare and to 
sacrifice some pleasure for the good 
of the group. This 
tended from childhood to 
cence. The boy learns to participate 
on a give-and-take level with mem- 
group. The 
adolescent is ready then to become 
affiliated with his community and 
nation. 

The older boy camper needs to 


process IS CX- 


adoles- 


bers of his own age 


be educated for wise use of oul 
expanded leisure, through develop- 
ment of a variety of interests and 
skills which will continue on an 
adult level; through development of 
appreciations that give richness and 
meaning to leisure activities; and 
through development of interests 
which give an opportunity for self- 
expression and creativity 

The adolescent needs to satisfy) 
and 


recognition 


his basic personality 
drives. Social status, 
and achievement are essential to a 
sense of worth and self-respect. 


urges 


Set of Values 


[he adolescent needs to develop 
a satisfying values—a 
working philosophy of life. He 
needs to build these conscious 
values in harmony with an ade- 
quate attitude toward the scientific 
world. But, most important, he 
needs to build a set of values that 
he can live up to. 


sense ofl 
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A teen-age boy needs to choose 
an occupation or satisfying voca- 
tional plan for which he has the 
ability. Work is at the 
center cf adolescent needs and in- 
An individual's 
self-respect is dependent upon. it. 
Ihe chance to use 
abilities in life is largely dependent 
upon it. The older boy soon learns 
to evaluate his society, 
and sometimes his worth to God 
by the level of his occupation and 
his quality of performance. 

The adolescent needs an under- 
standing of, and motivation for, 
and healthful living. The in- 
creased tempo, complexity and 
strain of modern life, and the cor- 
responding increase in hazards to 
safety, make an energetic and effec- 
tive program of safety and health 
education a matter of great urgency. 


necessary 


terests. sense ol 


ones creative 


worth to 


safe 


Camping’s Contribution 


Some of the unique assets of 
older boy camping lie in the nature 
of camp setting, character of camp 
community, camp education con- 
cepts and purposes, and the method 
of informal education. 

Camping out-of-doors is_ highly 
conducive to cultivating an_ at- 
homeness with nature, and to de- 
veloping skills of primitive living. 

Here is a camp community in 
which simplified forms of govern- 
ment, a home, health, employment, 
recreation, and religion can be 
found. This community exists for 
the happiness and development of 
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its members 
tween 


[here is no gap be- 
and life, and no 
forces opposed to educational 
values to be derived. 

The older boy camp program not 
only activities, but it 
encompasses everything in the total 
range of relationships. In this con- 
genial group of peers, the adolescent 
finds his greatest opportunity to 
meet his personality needs. 


school 


consists. of 


Meeting the Challenge 


We stated previously that the 
average length of time a boy at- 
tends camp Is three years. Does this 
mean he has soaked up everything 
camping has to offer? No, it merely 
indicates that camping no_ longer 
holds his interest or provides him 
with a challenge. 

One of the ways camps are solv- 
ing this problem is by arranging 
cabin groups as the basis 
velopment of program. 

There are four or five cabin 
groups to a unit. Members of these 
groups are about the same age, 
have the same needs, developmental 
asks, similar interests, and a yen 
to be independent. 

A cabin usually has eight boys 
and a counselor. Each cabin elects 
one or two members to the unit 
council which plans over-all unit 
programs and sets up general con- 
duct rules. Programs may include 
everything from stunt nights to ex- 
tended camping trips. The council 
offers each individual cabin the 
chance to plan the activities it 


for de- 


Camp Kooch-i-ching 


hopes to participate in. Program 
planning is controlled by staff only 
when the health and safety of the 
boys 1s at stake. 

Many camps provide a challenge 
for older giving them 
work projects. Each cabin group or 
unit may contribute to camp 1m- 
provement by building a 
bridge, planting trees, developing a 
garden, etc. The individual growth 
of each boy is the result of his 
working with the group. 

Extended trips from camp might 
include hikes, fishing, canoe, pack, 
and caravan trips, which offer boys 
the opportunity to be independent 
and to take care of themselves. It 
might be pointed out that the 
counselors duty is to work along 
with the group and guide them in 
democratic planning. 


hovs hy 


wooden 


Counselor-in-Training 


The Counselor-In-Training pro- 
gram is one of the most widely 
used methods of bringing adoles- 
cents into camp. One such program 
includes a half day of learning or 
developing skills, and the other 
half in learning about behavior, 
personality, social adjustment, and 
the use of reports and how to keep 
records. Counseling is one of the 
greatest challenges for an _ indivi- 
dual, and the CIT program can be 
very fruitful for both the camp and 
the teen-age boy. 


—Mr. Marsh is director of YMCA 
Versailles, Mo. 
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Program and Guidance Philosophies to Help You 


Draw the Lost Child 


By Alan F. Klein 


N OUR AMERICAN 

| success depends upon group co- 
operation. Our children are more 
peer oriented than parent oriented. 
Peer culture plays an increasingly 
important role 1n American person- 
ality development. Today we are 
“other-directed” and, hence, the 
basic problem is the identification 
with the group and its standards. 
Vigilance is necessary to keep at- 
tuned to the subtle changes in so- 
cial environment. Success Is meas- 
ured by the ability to make delicate. 
moment-to-moment adjustments to 
other people. The individual who is 
unable to adjust himself to the so- 
cial demands of his peers is lost. 
Each must learn how to get favor- 
able responses from others. 


society 


Conformity 


However, we must view this 
statement with suspicion. It has 
come to mean conformity. It would 
seem that today in group work, 
recreation, camping, and organiza- 
tional life that the individual is ex- 
pected to conform. The child must 
fit the activity—not the activity the 
child. Our concepts of group in 
group work seem to be aimed at 
reducing the acceptable span of dif- 
ference in a group. Our goal in 
group dynamics often seems to be 
the achievement of convergence of 
opinion. 

This is tragic if true—for social 
science has shown that groups do 
not produce profound results. Great 
innovations and advancements 
come more often from creative in- 
dividuals. The scientist is not a con- 
former—nor does conformity pro- 


16 


into Aetivities 


duce scientists. It is 
also because one mark 
racy is the leeway for a wide range 
of acceptable behavior allowed 
within clear boundary lines. 

Note, if you will, the phenom- 
ena of the large group among teens 
today, and the stress on conform- 
ing within it. 


great tragic 


ot democ- 


Meaning 


What does it mean? It means a 
demonstrated need for security, a 
desire to be accepted hence a 
willingness to conform, a lack of 
standards, weak parental or au- 
thority figures, and in psychological! 
terms, weak egos. | 

What can we do about 
these in camp? 

We can have as much knowledge 
individual as is_ possible 
basis of this 


2Yroups 


some ol 


of each 
and usable. On the 
knowledge we can _ select 
most suitable for each. We 
know each child’s level of develop- 
ment and judge this against the 
growth norms for the age and the 
culture so as to devise an educa- 
tional and developmental diagno- 
sis for him; 1.e., a chart of growth 
and a custom-made plan of action. 

We can give real acceptance to 
the child by our personnel, to pro- 
vide maximum support and secur- 
ity. We can give direct expression 
of interest in each camper through- 
out the camp period. This can be 
done by discussing campers’ spe- 
cial interests, by staying near timid 
members and those needing tempo- 
rary help, by giving encouragement 
for achievement—and praise when 
due—whether for skill, control of 
feelings and actions, contribution to 
group effort and creativity, and also 


can 


for trying. We can participate in ac- 
members 
member 


draw in lost 


group 


tivities and 

We can help a 
become accepted by other members 
by helping him to find common in- 
terest with others, or to use his spe- 
cial skills. We can help build his 
sometimes by rearranging 
assigning 


esteem, 
sub-groups o1 special 
tasks or developing special projects 
which can use the peripheral mem- 
bers. 

We can 
We can direct hostility to ourselves 
to relieve pressured members. We 
identify individuals oi 


sub-groups or 


protect lost members. 


can with 


re-direct activity to 
less sensitive areas. We can help 
child leaders develop empathy. to 
use leadership constructively, and 
to interpret members’ behavior and 
meanings to the group. 

We can set structure 
for emotional safety. We can help 


and limits 
groups set goals, select social val- 
ues, develop decision-making, limit 
Over-acting members, and _ protect 
the groups from those who would 
destroy it. 


Use Program 


We can use program skillfully to 
provide status, worth, and = ade- 
quacy, to help campers face reality. 
to experiment with new roles, to 
develop leadership, and to strength- 
en yo. 

We can encourage. give recogni- 
tion to, and plan for individual 
skills and ideas, and allow tor wide 
latitude of opportunity for the child 
who does not conform so easily to 
the formal program. However, there 
is a question to be answered first 
is the child an isolate who craves 
for group acceptance and wants to 
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belong, and who ts miserable be- 
cause he cannot—or ts the child in- 
dividualistic and not in need of 
conforming? 

We can bring the feelings and the 
situation into the open at the prope: 
time for group discussion and eval- 


uation. 
The Isolate 


[he youngsters who seem to be 
isolates can be helped in camp 
through group acceptance, develop- 
ed through the bolstering and sup- 
porting behavior of the staff. Camp- 
ers sense of trust may be developed 
through consistency and_ through 
encouragement and reassurance. 

Isolates may be helped through 
skillful use of camp program, with- 
in which the camper may be assur- 
ed of success in order to enhance 
self esteem and a sense of personal 
adequacy. To assure success calls 
for proper program selection and 
competent instruction. Many “lost” 
children cannot play when risk to 
self esteem is high or where loss of 
group approval through lack of skill 
is probable. Failure to play results 
in even greater alienation of the 
group. One remedy calls for more 
appropriate selection of games and 
roles. But, as I have said, few peo- 
ple tailor program to the children 
—rather they push children into a 
mold of conformity. 

In many instances the problem 
is, specifically, one of awareness of 
appropriate role behavior and role 
expectancies. A 10 year old boy 
must learn how a boy is supposed 
to act, and what is expected and de- 
manded of 10 year olds. In part, 
this is a problem of grouping as well 
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Camp Lakewood 


as behavioral learning. Camp can 
approximate homogeneity of role 
behavior of its group members and 
still provide models in the overall 
camp program for growth up the 
age ladder. 

The program also should allow 
for flexibility of role models or 
ideals. The athlete is not the sole 
ego ideal in our society, nor is tt 
appropriate role behavior for a total 
and integrated personality. Camp- 
ers should be introduced to a varie- 
ty of appropriate role behaviors as 


ideals. 
Role Ideals 


To carry this a step further, there 
is a need for role ideals in adult- 
hood. What models do we have for 
the kind of men and women chil- 
dren should grow to be? 

This is a frightful problem in our 
day, and it helps to give children a 
sense of being lost—or not knowing 
in which direction to go. In many 
instances, parents are either unsuit- 
able models or are rejected models. 
Camp provides an opportunity for 
young people to find adult roles 
and to train for them. 

The finest answer to this prob- 
lem is to provide adult ideals in 
the person of counselors and direc- 
tors who exemplify how men and 
women behave. Secondly, we can 
illustrate male and female roles as 
we see and approve them through 
story material and dramatic ma- 
terial in which campers can identify 
with heroes and heroines. Thirdly, 
we can teach continuous age-graded 
skills. 


Our society is one of the few in 


the world that fails in continuity of 


child rearing. In its simplest form, 
we fail to teach children skills they 
will need in later life. Many of the 
skills we teach are not used in suc- 
ceeding Adve periods, and are almost 
never used in adulthood. There 1s 
no question that they have a place 
in camp, if used consciously to ef- 
fect desired learnings for a particu- 
lar age or group. It is not always 
the case that their use is carefully 
planned. | 

However, it’s important to note 
that few adults engage in the type 
game taught in school or camp but 
are required to learn new games 
later in life. Most adults do not play 
team sports. To be an adult of parts 
today requires golf, bowling, or ten- 
nis, and a good game of bridge. 
Adult classes are filled with folks 
trying to gain some skill in these 
social necessities. 

What do you teach teenagers in 
your camp? To me it is pathetic to 
thousands of beautiful 
steaks burned beyond endurance. 
cooked over fancy charcoal fires on 
patios by men who have been to 
camp. How many men can really 
use an axe, build a fire, cook a 
meal, bake a pie? Not many indeed; 
because we do not teach them. Can 
they lay a brick to build a fire- 
place? This is but one example of 
the skills needed for continuity. 


envisage 


One must learn also how to play 
alone and in pairs as well as in 
groups. Imagine if you will, the new 
lease on life our lost youngster 
gains when he can come home and 
do things the family can use and 
enjoy. | 


Norms and Values 


One of the most cogent reasons 
for a sense of being lost is the phe- 
nomenon that has crept into our 
lives—normlessness. 

We have substituted for an in- 
ner conviction about what is right 
and wrong, a sense of how will it 
look to the others. There is no 
standard against which to judge be- 
havior. While this may seem to be a 
pleasant state of affairs, it is, in 
fact, frightening. In a simple case, 
a mother used to know how to pro- 
ceed to bring up her children. 
There was agreement on a suitable 
time for youngsters to be in the 
house, go to bed, and the like. To- 
day there is no standard and each 
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CAM P.. C. Reimann 


Preface by Dr.Lenore C. Smith 


a progressive guide 
for camp administrators 


Here is not only a handbook 

for the camp administrator, but 
also an outstanding sourcebook 
for the camp committeeman 

and a textbook for the student— 
at last made available in this 
comprehensive, authoritative 
guide. Every aspect of camp 
administration from the selection 
of the site to the building of 
camper and staff morale is 
discussed here by a man who 
has been a camp owner and 
administrator for more than 
twenty-five years. 


TOPICS INCLUDE: Site Selection « 
Layout ¢ Buildings Suited for Camp 
Type ¢ Enrollment Promotion e¢ 
Financing * Personnel « Supply Buying 
Activities * Public Relations 
Acreage Requirements * Camper- 
Counselor Ratio « Business Practices ¢ 
Health and Safety Procedures 

Staff Training Plans « Special Events 
Insurance ¢ Fire Protection 


PLUS TWO VALUABLE SUPPLEMENTS: 


A Camp Director’s Calendar provides 
a month by month checklist of 

the year-round duties of director and 
camp committee. A special insert of 
eleven forms helpful in camp 
administration can be reproduced by 
any printer for camp use. $4.75 


z= 


THE UNIVERSITY OF MICHIGAN PRESS 
Ann Arbor, Michigan 


Please send me —._. copies of THE 
SUCCESSFUL CAMP @ $4.75 per copy. 


name 
address 


city zone state 
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family must make up its own opera- 
tional rules. 

A lack of norms produces un- 
certainty. One does not know what 
one can do unless one knows what 
one cannot do. It is not too diffi- 
cult to keep adjusting to group 
norms if the group has norms; but 
when there are no norms one Is 
lost, constantly in fear lest what he 
does is wrong, and never sure of 
what is right, good or bad. 

There has been a tendency to 
abrogate values and to offer youth 
no guide lines, or at best, only rub- 
ber walls and boundaries. Young 
people need some help and guid- 
ance lest they become lost. 

Our society needs persons who 
can be flexible and adaptable. In 
order to develop such character one 
must develop autonomy. The auto- 
nomous person has healthy, deeply 
developed, values. 

The camp situation is ideal tor 
development of autonomy because 
the camper has opportunity to make 
choices and yet to learn the boun- 
daries of self determination. Com- 
plete and unguarded freedom is a 
fearsome thing. Freedom withoui 
norms can be the breeding ground 
for insecurity. your camp 
stand for something? Are there val- 
developed by 
there ex- 


Does 


ues discussed and 
campers and staff, Are 
plicit, appropriate, and realistic 
norms established? Are they in 
keeping with the levels of matur- 
ity, that is the needs and under- 
standings of campers and staff” 


Leadership Training 


Camping has a mission over and 
above recreation, fresh air, and en- 
joyment. This mission is related to 
its educational function. Camping 
is ideally suited to educate young 
people in social functioning. It 1s 
designed to assist young people to 
grow into productive, happy adults 
whose behavior is socially and mor- 
ally acceptable. 

For too long, leadership training 
has been equated with skills train- 
iny—and skills have meant activi- 
ties. In many instances, such activ- 
ity skills have been ill conceived be- 
cause they have not been seen as 
vehicles but as ends. They have not 
been used to teach values, to de- 
velop social attitudes, to foster in- 
relationships, nor to 
More- 


terpersonal 
create human communities. 


over, In many cases they have been 
used to lose the lost child even 
more by rejecting his ineptitudes, by 
forcing him to conform and fit the 
mold when he could not, and by 
asking him to risk himself when he 
had neither the security nor the 
support to do so. 

Too often counselors use shame, 
punishment, and excessive pride as 
motivators or as rewards, to the 
detriment of the camper. In many 
instances skills are not geared to 
age levels, nor do counselors under- 
stand the values and purposes that 
inhere in each type activity. 

| have offered a rough blueprint 
for leadership training. The founda- 
tion of all leadership training for 
camping must rest on the skills of 
functioning. Activity — skills 
are but one aspect of role behavior. 
Many other aspects are being neg- 
lected. Again | do not suggest that 


counselors be trained as psycholo- 


social 


gists. | do suggest that they can be 
helped to be far better older broth- 
ers and sisters to the campers, and 
that they will profit from such train- 
ing. | do suggest that activity skill 
training by step in the 
wrong direction. 


itself is a 


Identity 


lo be free to grow up and to 
live happy, socially useful lives we 
must know who we are, and what 
we are. We must know what we are 
part of and what we believe. 

Young people in this country are 
lost in this area. By the time they 
have when 
identity becomes of tremendous im- 
portance, they are still asking, 
“Who am I?” “To what do I owe 
my allegiance?” 
groups do I name as symbols of 
identity?” “If 1 am an American, 
what do I mean by that and what 
do I believe?” 

The American child identify’s 
today with a conception of what he 
is not—he knows what he is against. 
He vaguely feels opposition to com- 
munism, the Russians, and the bad 
guys. He does not fully understand 
democracy. The concept of an 
American way of life is muddled 
by symbols of bright, shiney cars, 
push button 


reached adolescence 


“Which group or 


conspicuous’ waste, 
comfort, and T.V. 
Is it realistic? The contradictions 
are so many, and symbols of iden- 
tity so obscured that many author- 
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ities cite lack of identity as a major 
adolescent problem, and one large 
cause for juvenile stress and strain 
What influences do 
camp to provide answers to “Who 
Am [?” shall I be- 
lleve?” 

Most camps that I know of have 
not thought through camping based 
upon an 
needs and interests in 
ciety and in a changing world. One 
problem | is adults think 
like people who have gone through 
two word wars and a devastating 
Such thinking and pro- 
Is out of 


you offer in 


and “what 


approach to adolescent 


modern so- 


that we 


depressioh 


vramming date now, out 
of step vith the educational needs 
of youth }growing up in these years 
Ol progress and crises. We are play- 
Inv vestezday’s Lames from yester- 
day's culture in many of today’s 
camps 


Education 


Within the last months the 
spotlight has been on the nation’s 
Most people 

educational 


iew 


educational 
have agreed that oul 
system hus been allowed to fall into 
bad habits, and in- 
result we 


system. 


obsolescence, 
adequate methods. As a 
are falling behind in such obvious 
areas as scientific production. But 
less obviously Our young people are 
lost in their lives, their groups, then 
loyalties. 

At no time in the history of this 
great people have we needed strong 
young people more than today 
youth reasonably free from. fear, 
with autonomous yet flexible stand- 
ards, and with the ability to test 
reality 
security 


young people with inne 
and the capacity to 
and work with others. 
We suddenly awaken to find that 
even In 
the time no: 
the place to discuss Causes, nor to 
assign blame. All that we can ask 1s, 


live 


many children are lost 
camp. This is neither 


what are we going to do? The tota! 
educational system needs an over- 
hauling. Can camping bear to look 


at itself also as a great institution 
in the American educational net- 
work? 


Have you the will, energy, and 
strength to make some changes’? 

Dr. Klein 

School of 


U/niversity§ of 


is associated with the 
Social Work at the 
Pittsburgh, Pitts- 
burgh, Pa. Part I of this article 
appeared in the April, 1958 issue. 
Magazine, May, 1958 
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Made with the “world’s toughest duck!’ 


| Rugged companion summer after summer! 


CAMPING TENTS 


MADE TO YOUR SPECIFICATIONS —AVAILABLE IN 
ALL STANDARD TYPES, SIZES— FAST SHIPMENT! 
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Fultex tents are triple stitched and reinforced at 
all points...every rope and tie hole heavily 
grommetted ...complete with ropes, stakes, poles, 
ready to put up! Superb workmanship, low cost! 


IMMEDIATE DELIVERY. Also tarps, ham- 


mocks, and pup tents. Perfect for your campers 


and your budget. Write today for information! 






















































































A COMPLETE LINE OF HANDICRAFT SUPPLIES 
FOR CAMPERS OF ALL AGES 


e BEADCRAFT PROJECTS e LEATHERCRAFT KITS 
e COPPER-ENAMELING KITS e LACINGS - LININGS 
e METALCRAFT PROJECTS e LEATHER FINDINGS 
e INSTRUCTION BOOKS © WOODENWARE PROJECTS 
e WEAVING LOOMS e BASKETRY SUPPLIES 
e GENUINE LEATHER (BULK) 
} TAB) oS, ) 
m “ Vy f/ “ 
re) LE 7oe\ OSBORN BROS. 
p< =44 \ \ “ sitet J - } 
ss von / supply company, inc. 
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SPONSORS OF CAMPS AND CONFERENCES 


\ YOUR 
MEDICAL BILLS 
PROMPTLY=COURTEOUSLY 





























Member ACA. 











WRITE DIRECT FOR LATEST DETAILS TO 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


230 E. BERRY STREET FORT WAYNE 2, INDIANA 


Son WHEN YOU TALK OF 
==c7~4, CAMP WATER BEING SAFE... 


**Fresh and clear’’ isn’t good enough 


, water. Chlorinated water does. No matter how clear and clean water 
a looks, if it’s not chlorinated it’s fair game at any time for disease- 
—- — 2 bearing bacteria. 

Chlorination of your drinking supply and swimming pool water 
~ | with Wallace & Tiernan proven equipment ensures the safety of your 
-camp water... and it costs just pennies per day. 

W&T chlorination equipment, backed by a nationwide service 
organization and 40 years of experience, serves thousands of camps 
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oD if {| “Natural well” water or “spring-fed” water doesn’t mean safe 

















_~_ throughout the country. 


Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 
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Kitchen Sanitation to 


Facts You Should Know About 


Prevent Bacterial Food Poisoning 






By Dorothy M. Proud and Karla Longree 


OOD POISONING is a term 
| eee to describe illness resulting 
from contaminated food. Strictly 
speaking, some of this illness re- 
sults from poisoning and some from 
bacterial infection. We will deal 
largely with bacterial food poison- 


ing because chemical food poison- 
ing is rare, and most of it can be 


easily eliminated by keeping chem- 
cals in a place far removed from 
food. 


Sources of Poisoning 


People or animals who are either 
infected or carriers, are the source 
of bacterial contaminants. Food 
contamination usually results when 
food handlers are not taught to 
handle food properly or they be- 
come careless about it. Bacteria 
will grow in certain types of con- 
taminated food providing the tem- 
perature at which the food is kept 


ranges between 50° and 120° F. 
Given the right food and warm 
temperatures, a small amount of 


bacterial contamination can multi- 

ply to millions of organisms. 
Whether or not a person gets 

sick from eating bacterially con- 


taminated food will depend upon 
his individual susceptibility as well 
as the type, virulence, and number 
of organisms in the food or drink 
he consumes. 

Dr. Robert H. Broad, County 
Health Commissioner, Ithaca, N.Y., 
points out that food poisoning 1s 
certainly not the cause of all gastro- 
intestinal illnesses, but he states 
that food or drink common to all 
who are ill should be regarded 
with suspicion. In seeking causes 
for food poisoning outbreaks, com- 
plete menus for the previous 72 
hours should be reviewed and the 
methods of food preparation and 
handling investigated by health 
authorities. 

A majority of bacterial food in- 
fections are caused by staphylo- 
coccus organisms. According to 
Dr. Broad, the staphylococcus may 
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be a normal inhabitant of the nose 
and throat of some humans and it 
is the organism usually found in 
pimples and other pussy lesions. 
There are many different strains 
of the organism, some of which, 
in a suitable food maintained at a 
temperature compatible with growth 
for an adequate period of time, 
will produce an enterotoxin. 
Cooking food after the toxin has 
developed will kill the bacteria but, 
In most instances, has no effect on 
the disease-causing toxin. Unfor- 
tunately, the toxin does not change 
odor, taste or appearance of the 
food, so people do not realize that 
eating it will make them sick. 
Usually within three hours after 
the contaminated food has been 
eaten victims experience a sudden 
onset of nausea and vomiting, fol- 
lowed shortly by diarrhea, abdomi- 
nal cramps and from moderate to 
severe prostration. Cream-filled pas- 
tries, home cooked ham, hollandaise 
sauce, cheese and foods diced or 
mixed by hand are the ones most 
commonly involved in outbreaks of 
staphylococcus food poisoning. 


Salmonellosis 


Dr. Broad states that this type of 
illness is not as dramatic as staphy- 
lococcus outbreaks, and that it 
varies in severity. Illness may be 
prolonged, with the infected indi- 
vidual remaining a carrier of the 
organisms. There are many different 
salmonella species which cats, dogs, 
rats, poultry, swine or humans may 
harbor in their bodies. Water may 
carry the germs or food may be- 
come contaminated. 

The onset of vomiting, and diar- 
rhea with or without abdominal 
cramps, may occur from six hours 
to as long as three days after eating 
the contaminated food. The num- 
bers of the organisms ingested and 
their virulence will influence the 
length of the incubation period. To 
definitely determine the causative 
agent, the organism should be iso- 


lated from suspected food recover- 
ed from the ill person’s discharges, 
since this is actually an infection 
rather than an illness resulting from 
a toxin. 

Dr. Broad further informs us 
that “Humans harbor in their intes- 
tinal tracts a variety of organisms 
and develop what is termed an ‘in- 
testinal flora.. There are numerous 
Strains of these different organisms, 
each individual usually living in 
peace with those he harbors. Should 
these organisms singly or together 
be introduced into food, multiply 
and be consumed by a_ person 
whose intestinal flora is of different 
strains, gastro-enteritis might result. 

“Further investigation needs to 
be done, because it seems that or- 
ganisms living peacefully in one 
person, may be another man’s poi- 
son; providing that during the 
period they are outside the body 
they find the right culture media. 
temperature, and sufficient time to 
grow.” s 


Dangerous Kitchen Practices 


Certain kitchen practices may 
lead to contamination of food with 
bacteria that may prove dangerous 
to man. The source of contamina- 
tion may be man, yet man may not 
think of these practices as danger- 
OUS. 

Staphylococcus bacteria which 
are harbored in the mouth, nose 
and throat may get into food when 
a person harboring the bacteria 
coughs and sneezes. Or they may 
be transferred by his hands if he 
touches his nose, mouth or face 
before he touches the food. The 
Salmonella bacteria might also be 
transferred to food by his hands if 
he does not thoroughly wash after 
using the toilet. 

Personal hygiene is the answer 
to this problem. Certainly a person 
with a cold should not prepare 
food. Even a healthy person who 
touches his hair or face during 
food preparation may transfer 
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Extra quality 

in materials 

and workmanship 
makes Webb tents 
an economical, 
lasting investment 


INDIAN TEPEES 


Authentic design, 

made of rugged 

white canvas. 
Full size. 


Heavily reinforced, extra-high walls, over 
lapping door flaps. Laced corners. Made of 
durable treated Army duck 
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HIKING TENTS 
for woodsmen who like 


BAKER TENT 
light en ugt ; 


EXPLORER TENT 
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ie 


Also available 
are top-quality 
Ponchos. Sleep 
ing Bags, Cots and Groundcloth 


For descriptive folder, write to 


MANUFACTURING CO. 


2945BN.4th St. « Phila. 33, Pa 


Official suppliers to Boy Scout and 
Girl Scout National Equipment Services 








—_——— -_ eee 
—_—" ————— 





seemingly harmless bacteria to food 
where—if given a chance—they 
may multiply and form toxins, 
which in turn poison those who eat 
the food. It is important to wash 
hands each time after a handker- 
chief 1s used or the face or hair is 
touched; and without exception, to 
thoroughly wash the hands _ alte 
each visit to the toilet. 


Danger from Equipment 


Contamination may come from 
equipment also. Common offenders 
are slicers, grinders and_ cutting 
boards. Particles of food, if allow- 
ed to cling to equipment for hours. 
have been found to teem with bac- 
teria. If we grind Or 
clean food on contaminated equip 
ment, we are giving it the wrong 


slice, chop 


Start. 

Immaculate housekeeping is the 
answer to this problem. A 
of equipment should be 
thoroughly after each use 


piece 
cleaned 
even 1! 
it is to be used again the same day 
Each hour counts. 
bacterial cell may 
thousands within a_ few 
Cutting boards should be scrubbed 
with a stiff brush using hot, soapy 
water, then rinsed in hot water. 
Bacteria need, if they are to mul- 
tiply, food, moisture and warmth. 
We find, in general, all these con- 
ditions in the kitchen. Many of the 


foods we like to eat, except acid 


because one 
multiply into 
hours 


ones, are relished by bacteria also 

femperature range in_- which 
bacteria may thrive is 50°-120° | 
Kitchen temperatures certainly fall 
within that range—in fact, kitchens 
are near the optimum temperatures 
for bacteria growth. It cannot be 
emphasized too strongly that hold- 
ing food at kitchen temperatures 1s 
a very dangerous practice. 

Above 140° F, most bacteria no 
longer multiply and eventually get 
killed. This is important to remem- 
ber, since it gives us a means of 
killing off bacteria that have been, 
due to handling, introduced into 
foods. For example, cooked chicken 
or turkey meats removed from the 
bones by hand, are apt to have 
bacteria on them. If such 
meat 1s placed in a cream sauce 
and the mixture is reheated to 165 
F, most of the bacteria will be 
killed. 

We must remember something 
else, however: Let’s not become too 


SONNE 


secure and think that we are “safe” 
so long as we reheat. This ts not 
so. If we had allowed that poultry 
meat to stand at room temperature 
for several hours before putting tt 
into. the 
would have multiplied so actively 


cream sauce. bacteria 
that they would have issued a toxin 
into the tood. Even though we can- 
smell this 


should respect it, for it will make 


not see Ol TOXIN, We 
us sick. The reheating process will 
not “kill” toxin. So, reheating ts not 
a cure-all, and it is not a substitute 
for good kitchen practices 

below SO F. 


bacteria CTOW Very slowly We try 


At) temperatures 
to provide these low temperatures 
through refrigeration. However. 
Cornell University 


shown that refrigeration is not. al- 


research has 


Ways as effective as we wish it to 
he. We 


a refrigerator with food may raise 


have tound that crowding 


it's inside temperature from 38 to 
58 I 

It has also been demonstrated 
experimentally that 


refrigerator temperature, large food 


even at low 


batches cool Very slowly. lo cool 
a four-gallon batch of white sauce 
In an efficiently cooled walk-in re- 
frigerator, may take in the neigh- 
borhood of 20 hours. During this 
time bacteria could multiply to 
such an extent that the food would 


have been downright poison 


A Special Problem 


Chicken salad 
problem since the cooked meat is 
not reheated after it has been re- 
moved, by hand, from the bones. 
Studies at Ohio State 
have emphasized the importance of 
refrigerating salad mixture in small 
batches. It was shown to take a 
batch in a deep pan 
nine hours in the refrigerator to 
temperature of SO F. 


a 25-serving batch which 


poses a specia! 


University 


|OO-serving 


reach a 
whereas 
was stored in a shallow pan took 
only three hours. 

Although there is no doubt that 
refrigeration is One of our most 
efficient means of controlling bac- 
terial growth, we must not be mis- 
led into a false sense of security 
when we put large batches of food 
into a refrigerator. 

Precooling food quickly preceed- 
ing refrigeration is advisable. Plac- 
ing food in shallow pans on ice is 
one way, and precooling in contain- 
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ers placed in cold water which is 
being constantly replenished is an- 
other. It is important to keep the 
water running. 
Milk 

Unpasteurized milk is potentially 
dangerous. It may contain 
isms which could undulant 
fever or tuberculosis in campers 
drinking it. But even pasteurized 
milk can become contaminated. 

Serve milk in individual bottles 
directly from = quart 
should not be _ re- 


Organ- 


Cause 


Or pour it 
bottles. Mulk 
handled, so avoid use of pitchers. 
Discourage the practice of letting 
milk stand on tables. Never pou 
left-over milk back into large milk 
Cans. 

The New York State 
Code permits pouring milk 
quart bottles, but a local code may 
forbid it. Since a more strict local 
code supersedes that of the state. 
you will need to find out unde 
which sanitary code you are operat- 


Sanitary 
from 


Ing. 
Handling Practices 

From the foregoing, it should be 
evident that care in food handling 
is of the utmost importance In pre- 
venting bacterial food poisoning. 

To keep dangerous bacteria out 
of our food, we should provide a 
hand sink with hot and cold running 
water, soap, and paper towels in 
every camp kitchen as 
all washrooms. Employees and 
campers should be taught to wash 
their hands after every use of the 
toilet, and even after touching their 
mouth, nose and hair, if they are 
going to handle food. 

Work surfaces and kitchen equip- 
ment should be kept scrupulously 
clean. Food choppers, grinders and 


well as in 


slicers should be washed and rinsed 
after each use. 

To keep dangerous bacteria from 
multiplying in cooked food that is 
held before being served, we should 
keep it very hot—above 140° F— 
or cool it quickly to below 50° F. 

To make sure milk is not a 
source of illmess, we should use 
only pasteurized milk, and serve it 
in individual containers or pour it 
directly from quart bottles. 


—Miss Proud and Miss 
are associated with the New 
York State College of Home 
Economics, Cornell University, 
Ithaca, N.Y. 
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Start this Season... 


Enjoy the Speed and Convenience 
of a UniMac Laundry 


Camp Cayuga in the Poconos has solved laundry problems for their two- 
month summer season by installing UniMac Laundry equipment. 


Personal laundry, sheets, pillow cases and towels for more than 300 
campers and counselors is done every three days by a young counselor. 
The quality of UniMac’s work has been inspected and approved. 


UniMac’s on-the-spot speed 


@ Eliminates costly commercial service 


checking, no losses! 


no delays, no counting, no 


@ Eliminates health hazard of storing soiled clothes and linens! 


UniMac Uses Less Water Than Any Other Type Equipment ! 


You may choose from several UniMac 
models to meet your needs 
Heavy duty and trouble free, UniMac is 


neither large and expensive nor small 


laundry 


and inadequate. Washes and extracts up 
to 120 Ibs. per hour in only 10 sq. ff 
of floor space. Comes fully equipped 
with heavy duty connections. Can be in 
stalled by your local electrician and 
plumber. Easy and inexpensive to in 
stall, maintain and operate 


Season after season, UniMac pays 
for itself out of savings! 


Get All the Facts—WRITE Dept. CM58 


nik hac 


723 Ponce de Leon Place, N.E. @ Atlanta 6, Ga. 





BROWNLEE 


Sectional 


LOG CAMP BUILDINGS 


Easy to Erect, 
Saving Labor Cost 


Shipped in sections, with 
doors and windows install- 
ed; easy to erect. White 





cedar logs, pre-treated. Impervious to moisture. Termite resistant. Factory cauiked 
. . windproof. Kiln-dried splines. Send for catalog showing a variety of lodges. 


UNIVERSAL HOMES, INC. 


271 FIRST STREET 





Write for 


CATALOG 


MILAN, MICHIGAN 
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YMCA Camp Channing, Pullman, Mich., sponsored 
hy the Chicago YMCA, concerned with the problems 
of physical fitness, set up a two-weeks Gymnast 
Skills camp. The Gym Camp was the brainchild of 


David Z. Stubbs, Physical Education Director of the 


A Camp Offers the Natural 


Chicago YMCA, and Rollen Brousard, his associate. 
In the photo above, youngsters learned physical skills 
and developed physical fitness by 
trampoline. Other 
horse and buck, flying rings, etc. 


practicing on the 
bars, 


devices used were parallel 


Environment in which to 


Promote The Ideals of Physical Fitness 


RESIDENT EISENHOWER’S 

campaign for improved physi- 
cal fitness among American youth 
and the growing awareness of the 
fitness problem by many educa- 
tional groups, has placed an in- 
creased emphasis on physical fitness 
throughout the United States. 

In our age of mechanization, we 
are gradually realizing that youth 
needs a specialized program to im- 
prove physical fitness. Schools, 
clubs, camps, and many other or- 
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By Carl Selin 


ganizations are being asked to eval- 
uate their programs in an effort to 
increase the physical development 
of American youth. 

Every camp director should eval- 
uate his program in regard to physi- 
cal fitness. Each camp administra- 
tor must now ask himself two ques- 
tions: First, “What is our camp 
presently doing to improve the phy- 
sical condition of our campers?” 
and secondly, “How can our camp 
make a greater contribution to the 


physical fitness of our group?” 

The camp situation offers a natu- 
ral environment in which to foster 
and promote the ideals of physical 
fitness. Improved physical fitness 
should be included as an integral 
part of the camp aim. Camping of- 
fers the possibility of instilling in 
youth habits of exercise which may 
be followed throughout life. 

A common complaint of many 
parents, camp counselors and even 
camp administrators is that the 
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camp program of today is too soft. 
In an effort to please the camper. 
we deprive him of the opportunity 
of becoming a self-reliant and self- 
sufficient individual. When physical 


"Now is the time 


Camp Mishawaka in Grand Rap- 
ids, Minn., and Camp Montecito- 
Sequoia near King’s Canyon Na- 
tional Park, Calif., are currently us- 
ing organized, exercise periods as 


to evaluate your 


program if you are to achieve 


desired results during the summer." 


development is stressed in the camp 
environment, a healthy challenge 
for the camper is provided. Camp- 
ers, and especially parents, general- 
ly realize the values and_ benefits 
which a vigorous camp activity pro- 
gram can offer. 

Every type of camp can make 
significant contributions to the phy- 
sical development of its campers. 
A number of common camp activi- 
ties, such as nature study, archery 
and riflery, offer little opportunity 
for vigorous muscular activity. 
Many camps emphasize a variety of 
such as_ hiking, 
swimming, tennis, golf, baseball. 
basketball, trampolining, boating. 
canoeing and weight training, which 
are excellent methods of improving 
physical condition. Other camps of- 
fer little in the nature of a sports 
program and need to supplement 
their present program with a variety 
of vigorous sports activities. A camp 
program rich in vigorous sports ac- 
tivities is one step ahead in the so- 
lution of the problem of physical 
fitness. 

In camps where program activi- 
ties are on an elective basis, it is 
common for campers who most 
need to improve their level of phy- 
sical fitness to shun the vigorous 
sports activities. To solve this prob- 
lem, it is recommended that each 
camp construct its program so that 
the entire camp engages in a daily. 
organized period of vigorous mus- 
cular activity. In addition to meet- 
ing needs of campers who avoid 
sports activities, the organized ac- 
tivity period is generally welcomed 
by campers who select sports activ- 
ities. It provides a means of devel- 
oping and improving physical abil- 
ities and performance in favorite 
sports. A well-planned period will 
also provide each camper with a 
fitness program designed for all- 
around bodily development. 


vigorous sports, 
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integral parts of their track pro- 
gram. In each camp, track and field 
meets are held at the close of each 
four week period, and provide an 
immediate goal for the exercise and 
track program. Each camper is re- 
quired to participate in at least one 
track or field event. The required, 
daily track program stresses devel- 
opmental exercises for the first 15 
to 30 minutes of the period and 
track fundamentals generally 
taught during the remainder of the 
period. During the exercise period. 
particular emphasis ts placed on 
upper body development by means 
of arm and shoulder exercises, rope 
climbing, stunts on the horizontal 
bar and gymnastic stunts, such as 
head stands, shoulder stands and 
cartwheels. The track program in 
each of these camps has been high- 
ly successful in improving the phy- 
sical fitness of its campers. 

At Camp Mishawaka a “before 
and after’ photograph is taken of 
every camper and is included in 
each camper’s final report. Compar- 
ison of “before and after” pictures 
provides an excellent method of re- 
vealing benefits derived from a vig- 
orous activity program and a sum- 
mer at camp. 

A camp technique used with suc- 
cess at Camp Mishawaka and Camp 
Montecito-Sequoia is to start each 
morning with “pajama drill.” At 
reveille the entire group of camp- 
ers, or each division of camp, as- 
semblies for several minutes of 
“wake-up” exercises. A “pajama 
drill” offers these advantages: First, 
it definitely awakens each camper 
by aiding circulation; secondly, it 
helps camp morale by grouping 
campers to start off the day; and 
thirdly, it emphasizes the camp aim 
of physical development. 

A “must” for any camp that in- 
tends to increase its emphasis on 
physical fitness is proper counselor 


are 








Free Film Plan 


Receive a complete, exciting sponsored 
film program each week all summer — 
for FREE-LOAN (postage only). 


Hold each program for a full week — 
use as often as you like! The answer 
to your Movie Night or rainy day needs. 


Sports, travel, science, recreation films 
—most in full color—all outstanding! 


MAIL THE COUPON BELOW 


Send for your Free copy of our new 
Catalog of Free-Loan and Feature Films. 


Flavor your program with 
A - DASH - OF - DISNEY! 


A complete selection of Walt Disney 
Technicolor Classics — Cartoons, Fea- 
tures, True-Life Adventures — available 


for RENTAL. 


Enroll my group in MOVIE-A-WEEK: 
Starting (date) and 
ending date) 

Each program should run minutes. 


For [_] Boys [| Girls —Ages to 
Name 

Organization 

Address 

State 


City Zone 


[_] Please send Free Catalog 


ASSOCIATION FILMS, INC. 


347 Madison Ave., N.Y. 17, N.Y. 
Branches: 

Ridgefield, N. J. * La Grange, Ill. 

San Francisco, Calif. * Dallas, Tex. 
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COPPER SULFATE 


Algae growths are one of the principal causes of unpleasant taste, 
odor and appearance of a lake. Other than these objectionable 
features there is also the possibility of the effect upon humans of 
toxic products given off by disintegration of algae — resulting in 
dermatitis, skin eruption and eye and ear infections. 


Small dosages of copper sulfate economically and effectively destroy 
all algae, often within 24 hours. 


Keep your camp lake crystal clear and healthy with Triangle Brand 
Copper Sulfate. 


We have published a 32-page booklet entitled “Controlling Plant 
and Animal Pests in Farm Ponds with Copper Sulfate’—the informa- 
tion it contains is applicable to camp lakes. For your FREE copy of 
this helpful brochure, ask for it on a postcard sent to 


DEPARTMENT C 


PHELPS DODGE REFINING CORP. 


300 PARK AVE.NEW YORK 22,.N.Y. © 5310 W.66th STREET,.CHICAGO 38. ILL 





Every BOYS’ CAMP should have 
THE BOYS’ ENTERTAINMENT BOOK 


“Full of good ideas for campfires, rainy 

days, stunt nights, and so on... . leaders 

will find this book a gold mine.” 
Recreation Magazine 


Bob Smith, master story teller and skit and stunt stager, has —— 


packed 367 pages with instructions and illustrations for camp 
fun ... an ideal program planning tool for every boys’ camp. $399 


Order today. 


T. S$. DENISON & COMPANY «¢ 309 Fifth Ave. So. © Minneapolis 15, Minn. 
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attitude toward vigorous musculat 
activities. One or two counselors 
who do not believe in the values of 
physical exercise can undermine the 
entire program. Each’ counselor 
should clearly understand the aim 
of the physical fitness program and 
support it in every possible way. 
Regular attendance at morning “pa- 
jama drill’ and an enthusiastic at- 
titude during exercises are ideal 
methods for a counselor to give the 
fitness program a boost. 

[he opportunity to improve phy- 
sical fitness of our youth provides 
a real challenge to the camping pro- 
fession. Now is the time to evaluate 
your program if you are to achieve 
desired results during the coming 
summer. A well-organized program 
Ol physical fitness will pay untold 
dividends to your campers and your 
camp. 


Mr. Selin, has been waterfront 
director, director of high school 
hoys’ division of Camp) Misha- 
waka, and director of Camp 
Vonte 1to-Sequola. At present 
he is coach at the University of 
California. 


Physical Fitness 
Forms Available 
By Maxwell R. Garret 


It is quite evident that both pro- 
fessional and lay people are con- 
cerned with the national problem 
of fitness of our youth. However, 
many camp directors face a prob- 
lem in finding tests which will tend 
to de\ elop physical fitness and moti- 
vate youngsters to do better. Just 
such a test is the Junior Physical 
Fitness and Proficiency Test of the 
Amateur Athletic Union of the 
U. S. Information on the objective 
of these AAU Tests, what they con- 
sist of, and certificates of profici- 
ency may all be obtained by writ- 
ing the Amateur Athletic Union, 
233 Broadway, New York City 7. 
Separate tests are available for boys 
and girls, and from all age groups 
from 6 through 18 years. Descrip- 
tions of events included in the tests, 
illustrated and clarified with line 
drawings, are also available. 


—Mr. Garret is an Assistant Pro- 
fessor of Physical Education at 
the University of Illinois, 


Camping Magazine, May, 1958 









SIDI FROM the — general 
rr atmosphere of camp—the 


erowth” 





“climate for spiritual 





the camp program itself affords the 





chance Lo 


horizons 


most etlective Open 







campers eyes lo large! 

WW ()] k 
teach cooperation and foster the de 
discipline necessary fo1 


a task: 


pride in 





projects, for mstance. can 






vree Ol 


keeping one at 






not only fo: 
thine 





personal seeing a 
through, but 


campers awareness of his responst- 





also because Ol al 


bility to the social group 
Sense of Awe 


Natural SCICNCe Opens up endless 





Opportunity to inspire in children a 
sense of awe of the grandeur and 
beauty of the universe. 

\ study ot 
out that natural resources, so boun- 
tifully should be 


conserved for 


conservation points 
bestowed on us 
use and enjoyment 
of future generations our de 
scendents. 


Participation in sports teaches 1m- 


portant moral values regarding 
camper’s relation to his fellow 
campers. 

“Large-muscle activities,” such 


as those involved in chopping, ca- 
noeing, hiking, running, swimming. 
etc.. can illustrate the spiritual 
beauty of the human form in action 

its poetry of motion, the won- 
der of its complexity, and the subtle 
adaptation of form and function 
The human form ts looked upon as 
the temple of the Spirit, and, it 
should therefore, be respected, rc- 
vered, and carefully tended. 

The ACA workshop on Spiritual 
Values mentioned which 
counselors could inspire campers to 
express gratitude to their Creator, 
for the beauty surrounding them 


ways in 
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Ways Your Camp Program Can 


Inspire Spiritual Values 


and for their ability to appreciate it. 


Some ways are campfire singing, 01 
telling or reading stories which 
shine with generous and noble ideas 
to which youth will respond. Other 
methods include using drama, pag- 
eantry, or making table centerpieces 
from nature materials found in the 
and fields. 

Boys may take a dim 
talking about the beauty of a tlower. 
But if men on the stafl that 


they tind such beauty important, the 


W OC dS 


view of 
show 


boys will usually gain an apprecia 
tion. 

Some may wonder why an article 
on spiritual values puts important, 
time-honored observances of formal 
religion last on the list. It was done 
partly to demonstrate how a com- 
pletely non-church camp may still 
foster a truly “religious” spirit; and 
partly to show that religious obser- 
vances mean very little, and may 
even do harm, if the spirit behind 
them is not one of genuine, honest 


CONnCeN. 
Sharing of Program 


Blessing at meals, if offered by 
people who are themselves deeply 
concerned, can be impressive. If it 
is rotated through a group and of- 
fered by who are not per- 
sonally committed, the blessing can 
be perfunctory and of little account, 
or indeed harmful. 

Daily chapel is an opportunity 
made-to-order. If it comes early in 
the morning, it can become a part 
of the life and thought of the whole 
day. Here again, if the program is 
handled by people with no particu- 
lar convictions, it will be pertunc- 
tory and perhaps damaging. Chapel 
program should be shared by all 
who care about it; but whoever is 


Some 






By Kenneth Webb 


In charge each morning must have 
ample notice and must be encour- 
aged to give prayerful thought to its 
preparation. 

[he matter of cabin vespers can 
be settled in pre-season discussions. 
It is best. probably, to leave vespers 
to the individual cabin counselor. 
Encourage him to plan a simple 
reading from the Bible, or from 
some other source. Again, the coun- 
is not in it, who 
can do 


selor whose heart 
is forced to lead vespers, 
more harm than good. 

How can a director foster spirit- 
ual values in a social agency camp 
where various religious leaders, as 
well as agnostics, watch with zeal- 
ous alertness to see that there is no 
particular indoctrination going on? 
What can the director do about 
counselors who are afraid to even 
mention the name of God? This sit- 
uation 1s mainly responsible for the 
lack of religious observance in many 
of our public schools. 

Our reaction to the director’s di- 
lemma might be: Arent we much 
too timid, too painfully aware of the 
which divide And 
are we loyal enough to the great 
central truths on which we. all 


differences us? 


agree? 
Mealtime Blessing 


Even in a completely secular 
camp, the essential benefit of meal- 
time blessing and daily chapel can 
be retained without using practices 
which might offend religious sects 

Mealtime blessing can consist of 
campers and staff standing by their 
chairs and benches to pause in si- 
lence for a moment, to let tense 
muscles relax, and to let over stim- 
ulated minds slow down. 

Singing a fine secular hymn in 
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¢@ INSURANCE PLANS designed for 


CAMPS 


‘ach the best combination of coverage and cost. 
3 PLANS refund fees in case of absence. 
withdrawal and closure. 
2 PLANS protect against closure only. 
2 PLANS pay medical expenses. 
If you have 50, or more, campers, any age, day or 
boarding, you can assure your season’s income and 


protect your campers and your staff with our Plans. 


Write for information. 


A. W.G.SQEWAR 


INCORPORATED 
141 Milk St., Boston 9, Mass. 
Member A > A. 
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tives in Richmond and San Fra : 





the most from yours Summer 
Anchery Progrom- Write to SAUNDERS 


© FREE INSTRUCTIONS on running a successful 
archery range 

(©)FREE BOOKLETS: ‘‘Archery Safety,” “Care and 
Use of Targets,” and ‘“‘Wild Arrow Stopper” 

©) FREE 48°’ TOUGHENIZED TARGET FACE to any 
Camp Director requesting on 
camp or organization 


chapel, like “America” or “Ameri- 
ca the Beautiful,” will give a group 
a sense of unity and will move 
thoughts away from daily cares 
Then, after a time of silent medita- 
tion, a leader might read a Bible 
approved by the three 
major faiths. The service may end 
with a friendly handclasp each 
camper or counselor with his neigh- 
bor. The therapeutic value of si- 
lence for the individual and for 


groups 1s coming to be more gen- 


selection 


erally recognized. 
“Just For Thinking” 


Directors who have never experi- 
mented with this type of spiritual 
practice, may not realize that chil- 
dren like a brief period of silence 
“just for thinking” before the day 
begins. Try it, but set the stage first 
by discussing it with staff for their 
approval 

A director to whom this type ol 
spiritual program is entirely new, 
may ask whether it’s worth all the 
effort. If he would like to see stafl 
frictions disappear; if he would like 
to build the deep, lasting sort of 
camper loyalty that comes of pro- 
found contentment; if he would like 
to feel that his campers as individ- 
uals are stronger, more purposeful. 
more self-reliant personalities when 
they leave camp, then such a pro- 
gram is worth all the effort he may 
put into it. 


Mr. Webb is director and owner 
of Timberlake Camp For Boys, 
and Indian Brook Camp for 
Girls, both in Vermont. Part T of 
his discussion appeared in_ the 
March issue of Camping Maga- 
zine. 





Finest imported 
medals, complete 
with ribbon and 
plastic display case 
priced from $1 up 
Archery, Rifle 
Shooting, and 
Swimming subjects 
Beautiful trophies 
and plaques of gen- 
uine walnut and 
cherry 


EMBLEMS by WAHL 


Highest quality Swiss embroidered or 
flocked emblems at lowest prices. Send 


© 

AUNDERS -; 
f h “in ‘ " cy roTnr c tT 

famous TOUGHEMIZED : ry oe gag Write today for descriptive literature 


OMPANY 
if t 1 ¢ 
faces and Saunders request is postmarked within WAHL ARMS CO., cas. Bogota, N. J 


100,000 shot motts 10 days ofter this ad appears Columbus, Nebraska 
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Boys like Pete are a problem—bookish, re- 
served, hard to interest in group activities. But 
you, who understand boys, know how to bring 
him out of his shell. Give him a sport that 
captures his imagination. Give him an even 
break with his more athletic companions. 
Riflery is one sport in which all boys and 
girls, regardless of physical size, can compete. 
Win, too, if they work at it. And what kid 
doesn’t long to shoot like the legendary heroes 


Remington ‘‘Matchmaster’’ 
Model 513T 
22 caliber target rifle 


Bookworm turns-into camp champ! 


whose marksmanship made America great! 

You can start a riflery program for surpris- 
ingly little outlay. A few Remington Model 
513T ‘‘Matchmaster’’ or Model 511 ‘‘Score- 
master”’ rifles, targets, ammunition and a safe 
place to shoot are all that’s needed. 

a os > 

Remington has free literature and information 
to help you get started. Just clip and mail 
the coupon below. 


Remington 


Rifle Promotion Section, Dept. C 
Remington Arms Company, Inc., 


Bridgeport 2, Conn. 








program under way. 


Remington ‘‘Scoremaster’’ 
Model 511 
box magazine repeater 
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Please send free literature giving full informa- 
tion about what is needed to get a riflery 
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ooks for Better Camps | (amping a, 


ACTIVE GAMES AND CONTESTS - | ACA NEWS OF THE MONTH 


Richard J. Donnelly, William G. Helms, and Elmer D. Mitchell 
Just Published! 2nd Edition ,f{ t})- activities: offe over 2.000) sels 


the most Compre adaptabl 





popular book Is how 
hensive collection of games and con cludes 
tests on the market. Invaluable as a 


guide for recreation ilies book 


quaints the uset with all types of F {¢8., fab Questions Arise 


Boy's Book of Snakes Boy's Book of Frogs, A nd W ave And 
Toads, and Salamanders = 


Percy A. Morris. A fine introduction Percy A. Morris. \|| : 
is the centile weld: Mack tlle how to ing grown call i 2 During recent weeks a situation 
recognize snakes, where to find them, found in any neighborhood, are eas) has arisen in New Jersey that is of 
how to cateh and handle harmi to capture, and le to hanate national concern to. all camping 
ones. Include s dati 1 porsonou | cludes all een Oe Muibians of rm people [he New ley sey. State 
» stagger mrs aia oe ene Soe ——— ¥ Wages and Hours” Bureau — has 
: | stated that teen-age counselors em- 


ployed by The Camp Hope Com- 
The Junior Book of . mission should come under the 


Camping and Woodcraft Canoeing limitations of state wage and hou 


Mernard & Mason. For th = Carle Walker Handel. Opens up a legislation, including a 40-hour 
int to learn the Ww world for the ounge campet! week. 


outdoorsman who wants 
way of the woods. Teach by word ibes and illustrates the parts of a Camp Hope is a non-profit public 
and picture the handling of ); wwe oy Cer — oi pillar sa service organization operated for 
pagers frame iy ht wood ; ; we | hl a akin ak. ew underprivileged children on a yea 
nies Ben S85 alates wee wi Barnes SPORTS LIBRARY. 1/2 drau around basis. The camp points out 
1. $3.5 NES, $1.95 that, if it has to comply to the 
regulations, cost of camp operation 


would increase from $63.000. to 


Dances and Stories of Book of Indian-Crafts $180,000 and the staff would have 
the American Indian and Costumes to be greatly increased 


Bernard S. Mason. Preserving th Bernard S. Mason. \ \ Is When the question was_ first 
American Indians’ dances. this book in trated study of the Ame n India brought to the public’s attention. 
cludes 68 authenti exampties and the empha izing i! itt and custo through editorials in the Paterson 
fascinating stories behind them. IHlus , lailled instructions Tor makin pro N.J.. News and The Mornine Call. 
en asa Pony re nat pacer al aiieeees ee - the public responded with letters to 
140 ills. 2 musical scores. 7 3 7 “: os. BB x 10%, %: the newspapers, the camp and state 
authorities. At present, the question 
has been referred to the N. J. State 


Send for a complete list of books on \ttor ney Generals office for inter- 
Recreation, Sports, and Outdoor Activities pretation ol existing legislation tO 
determine how or whether it affects 


THE RONALD PRESS COMPANY ° 15 E. 26th St., N.Y. 10 camps 
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For smooth dustless unpaved areas 
use SOLVAY CALCIUM CHLORIDE 








special case. If the state 1s success- 
ful in applying existing wage and 
hou regulations to the Camp Hope 
operation, it may affect all camps in 
Quickly, easily applied to walks, rn Fey See peony See «a 
drives, play and parking areas, 
tennis courts, etc. 


other states as well. 
More realistic interpretations of 
wage and hour laws as applied to 


¢ Clean ° Colorless 
Write for “End Dust” book 


of states. It was pointed out recent- 
ly at a meeting of the Camp Di- 
rectors Round Table in Boston that 
in Connecticut, summer camps are 
exempt from requirements of Con- 
necticut minimum wage laws. In 


llied SOLVAY PROCESS DIVISION 


hemical 61 Broadway, New York 6, N. Y. 
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On Cam ps 


Hours Laws 


Rhode Island, present minimum 
wage laws do not apply to summe: 
camps and in Massachusetts, the 
present administration does not re- 
gard minimum wage laws as appli- 
cable to summer camps. 

All camps, ACA Sections and 
individual ACA members are urged 
to be alert to current legislation in 
their states. Until every state recog- 
nizes that in-town, mercantile wage 
and hour regulations can not be 
equitably applied to summer camps, 
danger of a situation like the one 
now existing in New Jersey is pre- 
sent. State authorities must also be 
helped to realize the social adjust- 
ment, emotional and physical values 
gained by young people through 
summer counseling work. 

William Morris, director of Camp 
Hope, pointed out that public sup- 
port is all important in gaining 
recognition from state authorities. 
He has received support from 
school administrators, other public 
service Organizations and parents. 
[his support has been helpful in 
bringing the question to the atten- 
tion of the State Attorney General 
and, it is believed, will be important 
in having the state recognize the 
unique contributions of children’s 
camps. 


Donors to Public 


Relations Fund 

The Public Relations Program 
for American Camping Association, 
introduced to members at the Na- 
tional Convention (see Camping 
Magazine, April, p. 41) is now 
underway. ACA members have re- 
sponded to the call for funds to 
Initiate the program and contribu- 
tions continue to come in. The 
following list is made up of those 
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“LET’S GET TOGETHER-” 


After more than 25 years experience in pioneering campers 
medical expense and fee-refund plans... Mr. Edward A. 

Kenney of Educators is well qualified to answer your questions 
. work cooperatively through your local agent or broker. Why 


not check Educators plans now? Write, wire or phone— 


E. A. KENNEY, 14 S. Wycombe Ave., Lansdowne, Pa. 
Executive Director, Special Risks Department of 


Educators MUTUAL LIFE INSURANCE COMPANY 


LANCASTER, PENNA. 








isco" METAL PIERS 





. 


Fast, Easy 
... Installation 


@ 312'-4' - 6’ Widths 
8’ - 10’ Sections 
Steel Members 
Rigidly Braced 
Completely Safe 


Send for Catalog 


WISCONSIN 
MARINE CO. 


LAKE MILLS, WIS. 























Choose a 
Happy .Hobby — 
CERAMICS 


Here is continuing enjoyment 
that can also be a profitable 
pastime 





Do You Have Our NEW Catalog ? 


Our big 68 page catalog (just com- a, 
pleted) containing hundreds of 
brand name items will be mailed 
to you at once. The cost is only 
50¢ — deductible from your first 


$5.00 order. 











house of 


ceramics 


2418 MATTHEWS 
MEMPHIS &, TENN. 

















Ty ro Supervise 


; 


A DISCUSSION ON STAFF 
SUPERVISION IN SUMMER CAMPS 


ALAN KLEIN, 
Formerly Professor, University of Ioronto 
Currently Professor Graduate School of 


Social Work, University of Pittsburgh. 


COMPILED AND EDITED BY 


and 

IRWIN HALADNER, 

Director, Camp Wabi-Kon 
Endorsed and Distributed by .. . 


The Ontario Camping Association 


(Order Now $100 per copy, 


iciuding malimng ana 


} } 
exchange cCnarge 


Published by 
THE CANADIAN CAMPING MAGAZINE COMPANY 


a hl 
Ontario Camping Association 
93 Yorkville Avenue, Toronto, Canada 
Please seme 


Name 








who had contributed up until the 
middle of March. Printers’ dead- 
lines prevent us from listing all 
donors but, of course, every con- 
tribution is very much appreciated. 

Jean Agnew, Edith Alderman. 
E. E. Altick, Gene H. Altman, 
American Youth Foundation, 
Dawne Ashburn, Eric Asken, Janet 
Atwood. 

Herman Baar, Ruth Warren 
Becker, F. G. Behrends, Frank Bell. 
Albert O. Berglund, Marguerite A 
Blikken, W. G 
Broomell, Bud 
Buhai. 

Marion Caldwell, Max Caldwell 
Mr. and Mrs. Edwin F. Cantwell. 
[heodore Cavins, Camp Chattooga, 
Cheley Camps, Church of the Bre- 
thren, Alice McBride Coburn. 
Minnie A. Cohen, William Cohen, 
Hans M. Cohn, Coronado Section. 
Mrs. A. B. Crittenden, Ralph and 
Lela Crockett, Frederick Crum. 

Frank J. Dempsey, Joseph De- 
Pasqua, Diamond Arrow Ranch 
Camp, Melvin S. Dillon, Clif 
Drury. 


Boelter. Jack 
Brown. stewart 


Ellen Easley, Larry Eisenberg, 
El Dorado County Girl Scouts, 
Elwell. 

Robert Farkas, Hamilton Feder- 
man, George Fischbach, Gabriel 
Fisher, James C. Flanders, Andrew 
N. Friedman, Miriam Friedman. 

Howard P. Galloway, Joseph E. 
Gargan, Charles M. Gibson, Fred 
Gordon, William D. Groves, J 
Halsey Gulick, Mary W. Gwynn. 

Lou Handler, Camp Hanoum, 
Camp Hantesa, Mrs. Douglas Has- 
kell, Walter S. Hiultpold, Camp 
Horseshoe, M. W. Horstman, Wen- 
dell and Ruth Howe. 

Mrs. Ruth Isserman. 

Ellen Hume Jervey, Agnes M. 
Jeter, C. Walton Johnson, Marion 
Jordan, The Junior Bazaar, Inc. 

Sophia Karen, Kennebec Camps, 
Ben J. Kessler, Camp Kinni Kinnic, 
Wes H. Klusmann, Bea Komisar, 
Lee Krinsky, Mrs. Marjorie C. 
Kruse, Joseph Kupcinet. 

Camps Lake Hubert and Lincoln, 
Land O’Lakes Camp, Las Vegas 
Council Camp Fire Girls, Fred 
Lehman, Mr. and Mrs. Gus Lein- 
bach, Harry A. Leonard, Marjorie 
Leonard, Mrs. Charles H. Lloyd, 
Max J. Lorber, G. G. Lorentz, 
Fred Lorenz, Camp _ Lou-e-len, 
Leslie W. Lyon. 


Oscar L. 
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Ralph McConnell, Margaret B. 
McMahan. 

Mr. and Mrs. Robert Mason. 
Farley Massey, Camp Max Straus. 
Marguerite G. Melang, Carl Mesle. 
Father Meyer, Stanley J. Michaels, 
Michigan Section, 
chell, Grace Mitchell, Mrs. John T. 
Moffett. 

Camp imc... B... 1. 
Neidhamer, New England Section. 
Mr. and Mrs. J. B. Newton, Ray D 
Nicholson, Lillian L. Nye, M.D., 

Fritz Orr, J. Earl Owens. 

Camp Peavine, Mr. and Mrs. 
David Palter, Eugenia Parker, Har- 
r\ and Herman Popkin. 

Mrs. Miriam S. Reinstein, Camp 
Rockbrook, Roeper Summer Day 
Camp, Lou Rosenblum, Camp 
Roosevelt, Inc. 

St. Louis Council Boy Scouts, 
St. Louis Section, Douglas Salis- 
bury, Roger A. Sanborn, Wendall 
Schrader, E. J. Schmid, R. E 
Schmid, Laurence and Phyllis See- 
ver, Mrs. Helen C. Shank, Marian 
W. Simpler, Al Smith, Fox and 
Billie Smith, Kenneth W. Smith, 
Robert L. Smith, Southeastern Sec- 
tion, Maurice Sternberg, Camp 
Strongheart, John H. Suitor. 

Dr. and Mrs. Henry W. Tatter. 
favlor Statten Camps, C. Nathan 
Ihompson, Trail’s End Camp, 
Harry Truman, Herbert H. Twin- 
Ing. 

Mrs. Carlyn. S. 
R. Ussher, Ute 

Chris Vlachos. 

Camp Waldemar, Warwick 
Woods, Edna Wasserman, Nathan 
Wasserman, West Virginia Section, 
Whispering Pine Camps, Inc., Nel- 
son E. Wieters, Emil and Maryann 
Wiggins, Wisconsin Section, H. M. 
Woldenberg, Mr. and Mrs. Robert 
fF. Wolf, Nancy C. Worthington, 
Wyonegonic Camps. 

YMCA of St. Louis. 

Camp Zakelo, Preston Zimmer- 
man. 


At A Glance... 

A tape recording of significant 
portions of the major speeches at 
the ACA National Convention at 
St. Paul will be available from the 
Minnesota Section. Approximate 
$7.50. Address your in- 
quiries to Charles F. Wright, Min- 
nesota Section, 404 S. Sth St., Min- 
neapolis 4. 

(Continued on page 35) 


Navarac. 


Ungar, Sydney 
frail Boys’ Camp. 


price Is 
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Elisabeth Mit- 


New! 
meat Trail Packets 
SEIDEL’S 


ALB 


CVU KOE 


Beef Hash e Beef Chili Dinner 
Beef Mulligan « Beef Spaghetti 
Dinner e Beef Veg-A-Rice Dinner 

For the first time anywhere |! 
Convenient Trail Packets chuck 
full of flavorful meat! 
your meat hunger now with every 
tasty morsel. . . U.S. Government 
inspected and approved. Cost per 
serving as low as 21¢ for a large 
8-ounce portion. Write for Price 


Sam List, etc., now. 


‘ + % facial wie Pe eo 
> ae | 
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SWISS EMBROIDERED 
CLOTH EMBLEMS 


Four generations of experience in design 

ing and manufacturing Swiss-Embroidery. 

Highest quality, 100% washable and 

colorfast. 

Artwork supplied free of charge 

Manufacturer of Swiss-Embroidered Camo 

craft patches used by American Camping 

Association. 

WRITE FOR OUR BEAUTIFUL NEW 
COLORED CATALOG 


A-B EMBLEM CORP. 


519-523 30th St. Union City, N. J. | 
Tel. UNion 4-1513 | | 
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CAMPERS NEED 


America’s favorite 
lip balm 


For special 
prices to camps 


write 


Chap Stick Co., Lynchburg. Va. 
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odern 


AAC AAIC DONE DIC ACIIDE 
Vil s df ' ei 4 : f BAe BE gata 


For over twenty years, Modern ha: 2n the country’s most reli- 
able source for pool eq supplies and above all, enjoyment. 
n | quipment... over 


, ~ Anarnd inc 
Diving DOarGs iaaer 
+hn bh i+h 
ine neaitn 


DOOIS ali across 
nnical skill 


equipment 


ie, and enjoy! 


FREE CATALOG! 
52 page Catalog & 
Data Book, includes 
| descriptions, 

, facts on pool 


1} ‘ lant ae ~ 
a1] yOur nearest 


MODERN SWIMMING POOL CO., INC. 


1 HOLLAND AVENUE, WHITE PLAINS, N. Y. * WH 8-3932 


More Courses for Camp 


Leadership Training 


In the April Camping Magazine, we began to list 
courses offered for training camp counselors and lead- 
ers this season. Following are additional courses de 


signed to help train camp staffs 


Western Conference and Camp Assn. — 

Hume Lake Conference 

ATE: May 16 to I& 

PLACE: Near Fresno, Cali 

CONTENT 
enced counselors and religious leaders. To include 


planning, music, crafts 


Christian conference for new and experi- 
sessions On program 
spiritual counseling, recreation 
FEE: SIO 
CONTACT: Graham 
Hollywood, Calif 


linning. 


Camp Leadership Workshop 

Camping and Recreation Workshop 

Date: June 5 to 14 

PLACE: Illinois State Normal Univ., Normal, Ill 

CONTENT: Camp Leadership—to train counselors in 
camp and woodcratt skills, outdoor cookery. (Under- 
graduate credit) Camping and Recreation—leade! 
ship techniques, preparation of, and sources fol 
materials and information for use in recreation and 
camps. (Graduate credit) 

Fee: Approx. $6 to $8 without meals 

CONTACT: Miss Gwen Smith, Phys Dept 
Women, Illinois State Normal Uni 


Camp Green Cove Equitation School 

Date: June 5 to IS 

PLace: Tuxedo, N.C 

CONTENT: Fundamentals of good riding tor hacking. 
hunting, training and teaching. Special attention to 
camp instructors. 

FEE: $85 all inclusive 

CONTACT: Frank D. Bell, Camp Mondamin, Tuxedo. 
N.C. 


N.Y. State Leaders Training Camp 

DATE: June 9 to 14 

PLace: Camp Hidden Valley, Watkins Glen, N. Y. 

CONTENT: Training for camp directors and counselors 
in camp ceremonies, leadership, recreation, evening 
programs, bird identification, camp newspapel 

FEE: $25 all inclusive. 

CONTACT: Miss Martha E. Leighton, 4-H Club Office 
Roberts Hall, Cornell Univ., Ithaca, N. Y. 


Teela-Wooket Horsemanship, Dancing and 
Archery School 

Date: June 23-29. 

PLACE: Camp Teela-Wooket, Roxbury, Vt 
FEE: $60. 


ConTAcT: C. A. Roys, Box 156, Wellesley Hills, Mass 
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(Continued from page 33) 

Officers recently named to serve 
the New England Camp Directors’ 
Roundtable are: Arthur L. Hayden, 
Camp Teela-Wooket, Chairman and 
Edwin C. Johnson, Boston YMCA, 
secretary-treasurer. Mr. Hayden 
succeeds Chick Pulis, Camp Beach 
Cliff. Mr. Johnson was reelected. 

Lloyd B. Sharp, executive direc- 
tor of the Outdoor Education Assn., 
Inc., will conduct a workshop on 
July 7 through 11, sponsored by 
Southern Illinois University, Dept. 
of Recreation and Outdoor Educa- 
tion. It will be held at Giant City 
State Park, Carbondale, Ill. The 
workshop ts planned to demonstrate 
the value of outdoor education in 
general educational programs. 


ACA Welcomes New 
Camp Members 


Capital Section 
Thunderbird, Hubert | 


Central Ohio Section 


+ 4 . ~ ‘ 
i 1 I> 


Presbytery, H. | 


Chicago Section 


I 


Eastern Pennsylvania Section 


7 ] 
r 1 } { TY)7 
| i« if | <i i Al 


Kelton’s Voor day 
\\ thiam Spe e*7 


Brookside Day Camp, Mrs. Lester L: 
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Heres The Biggest Money-Making 


Little Kit Yet! 


TWO-TONE DOUBLE-DUTY 
COIN AND MONEY PURSE 


The little double-duty coin and money 
purse you see pictured here really gives 
you something new to talk about! Not 
just a “gimmick” item these kits 
are staple merchandise . in an orig- 
inal new design that attracts attention 
and admiration. 


The purse can be snapped over a belt 
—and girls like the handy center com- 
partment for carrying a handkerchief 
or lipstick. Practical for tots, teenagers, 
mothers, grandmothers. Carried on a 
belt, inside a larger purse, or in the 
hand. 


Not just an ordinary coin purse kit- 
this is of genuine top grain cowhide, 
and it comes in a variety of colors that 
blend in a_ beautiful two-tone effect. 
Comes complete with 2 snap-buttons. 
lacing needle, matching iace, and in- 
structions for lacing in either cross- 
stitch or single-stitch style. 


Just $380 » s- 


No wonder the kit is really 
the newest sensation for 
leather-crafting in girls’ and 
boys’ summer camps! They 
want them for their own 


use and for gift-giving. 


Save $720 = ss 


Only3622" gross lots 


DON'T DELAY — ORDER TODAY ! 


Albert Pike Leather Kit Supplies 


LITTLETON, NORTH CAROLINA 





FRUIT-DRINK 
FLAVORS! 


12 SARATOGA AVE., ROCHESTER, N. Y. 


SMITH-JUN 


BAS! 


ALI 
FLAVORS 


MITH-JUNIOR & 


tea acm * 








Gulf Coast Section 


es | ] ( 


eliminate Hawaii Section 
ily pads Indiana Section 


Inland Empire Section 


ry 


algae © 
water scum 
insect larvae 


: “4 Pes , > ice " - . $ i hs ri C 
Illinois Baptist State Camp, Pinckneyville, Ill. Hidden Meadow Rar 


(AQUATIC WEED KILLER) Maryland Section 


“~*~ 


Just spray it over the water surface and both sub- 
merged and emergent weeds and scum will be destroyed 
within 48 hours. One treatment will give you cleaner lakes, 
ponds, and streams for as long as 10 years. See how 


Michigan Section 
Parko Algaecide can help you. Rockin KK Ral ineliee 


WRITE FOR BROCHURE TODAY 


PARKE-HILL CHEMICAL CORP. 
29C BERTEL AVENUE 
MOUNT VERNON, NEW YORK 
MOunt Vernon 8-7220-1-2 








BIG NEW | NO-SAG COTS | 
HANDICRAFT CATALOG 


LOOKING for a good 
source of Craft ma- 
terials for your camp? 
Our big, new catalog 
contains many new 


craft items such as ELIMINATE YOUR 


Leather- Raffia-Bas- 


ketry - Metalcraft - COT PROBLEMS 
T-Tile - Textile - 
Cork Craft-Wooden Spring made of Sturdy High 


Tempered 
Stick Craft - Ete Steel ' 


. Will not cave in center. No side 
helicals to come loose. Also ade 
al HOBBY CRAFT CO. made in . . 
197 Evergreen Dr. Westbury, N. Y 


Write for Price List NS International | ore larvin ] 














YOU can be sure of FAST DELIVERY 


—LOW PRICES—FINEST MATERIALS. SJANCO EQUIPMENT CO. Missouri Valley Section 


(Ask about our special camp discount.) Krnery /anitany Surery ano Seeciaury Co = der Forest Day Cami 
WRITE to Dep't CM 102 26 East 13” St.. New York > mewa I 
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l‘irst Pres 
\ mcentl 


11) (5.41 


Putney Summer W< amp, Parke S Camp Derry, Inc., Rebecca P. G. Alt- 
Barnard man 


‘ 


Loh ] 


North Carolina Section 
Camp Wee-Ta-Chi, Frank Haring 
IX \banes , a ’ ) 
(ak Bar, Ward ie {aril 


e \ rledwe (| een [day d 
New England Section , 
Wauke, Grace Po Shepard . Northern California Section 
gy a ae = New Jersey Section tf Se ee eee De Peavid 
. ot . Skylark Raneh nmr] Scouts, “AN 
Sinawik, Barbara Stone ' ; 
| “aes 1M Rage MER Walworth 
) _ CTI l, rs oOnn oster., ; 
pa Bb. Roubaud ta : | en Sierra Camp—Sequoia Area Girl Scouts, 
\ \1 \. rma vit ATTY) VP ) ( a rmACG1aA - \] ( _ 
; amp, Persiko o_ ~~ . 
»p War Bonnet, Fu; R. Knudsen. Ohio Valley Section 
np Maydell, Sister Michael (amp Ernst—YMCA, O. E. DeVon 
imp Beaverkill, Leon Polin 
(amp Wuinaco, Wilham Axelro 


hunder \lountain lKanch. 


Oklahoma Section 
Nunny-Cha-Ha, Miss Johme Barnhart 
\lagic Empire Council Day Camp, Mrs 

Dorothy H. Austin 
Camp Towakto, Mrs. Virgima Vaughan 


St. Louis Section 
man Camp Olympic, Robert A. Davis 
mx House—Emanuel Camps, Charl [ixon Springs Camp, Kev. Carl 
\nsell. Beyer. 
Camp Iroquois, Martin Burrows King Coal Girl Scout Day Camp, Mrs 
Beechwood Day Camp, James A. Klin Oren Drew. 
Camp Si-Bo-Gi, Jo Ann Boydston 


Southeastern Section 
. hildren’s Fresh Air Farm, Dr. H. 
Jags Hawkins Kennedy, Ir. 
H. Nodell ae 
(council, Inec., Mrs 


aster Seal Camp tor Crippled Children, 
. No. Carolina Soc. tor Crippled Chil 
eee | nace dren & Adults 
Snore 1 ot Girl Scouts Camp, (amp Highlander, Ben W. Wax. 
Mrs Kichard Lyon. Camp Timber idge Girl Scouts. 
min-C litt Caravans, Virginia Emanuelson Viola Craig 

(;sreensboro Central YMCA Camp, A. 


Bruce Galloway. 
Mountainview Camp, Henry M. Lubin 


{ 


New York Section 


Joy, Irene Steixner 








IDEAL CAMP HOBBY 


Making these beautful items 
of PYROTEX PLASTIC LACES 


Lace craft is the natural hobby tor camp leisure. 
Easy tor campers to learn. No special tools needed. 
And Pyrotex Laces produce beautitul, usetul items. 
(See picture at lett) 


SUPER PYRO LACE. Non-stretch. Reversible vinyl. 
Waterproot. Flame resistant. Will not crack or peel. 
3/32nds width. Comes in 100 yard spools or con 
venient length hanks. 


PYRO CORD. A round cord. Bright finish. No. 79 


size. In 20 attractive colors. 


PYRO TONES. Flat striped lace. Six different, har 


monious color combinations. One popular width. 


PYRO PEARL. Oval lace. Gleaming pearl-like finish. 


Six handsome colors. One poular width. 


See the Pyrotex jobber about these and 
Rexlace (the solid vinyl plastic lacing.) 
Write to us if you don’t know his name. 


PYROTEX CO. INC., LEOMINSTER, MASS 
World’s Largest Producers of Plastic Laces 
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MULTI-COLOR | Tn. Southern California Section 
A DESIGN dies In-Town Day Camp, Mrs. Mary k 


“NATURAL” 


for 


BOYS Po Texas Section 


and 


— . Upstate New York Section 
Mhunderbird ” Pide-\ I \ \ 
INDIAN BELT 
WITH YOUR CAMP NAME ON IT 


, .? | ‘ ” ‘ ‘ vr) ? , 
_ ; > 4 i Ow ; Ji 4 YVL 


wnt na nHeeds 


Colored 


’ 


West Virginia Section 
Kw ' ' ro 1? 


I 


Please print camp name plainly 


Allow 3 weeks for delivery 


=> 
AMERICAN NOVELTI-LINE, INC., 
Manufacturers 











on 
s Per: 


3 WAYS BETTER 
FOR INSTITUTIONAL USE! 


Western Washington Section 


CRYSTALS ian 
e Saves time! e Saves money! e Better taste! ilies Wiens 


LEMON e LIME e ORANGE 


Delicious fruit flavor in seconds for beverages, 
CIWS baking and cooking. Made from real fruit base 
CRYSTALS with fruit components added. No mess — no 


fuss—10 ounce size makes 1 gallon! 


CRAMORES “DRI-SYRUP”’ 
@ LEMON @ ORANGE e@ GRAPE @ PINK LEMON 


@ Instantly soluble in cold water @ 2'/2 lb. bag makes 
3 gallons of delicious beverage @ Convenient storage— 
saves space @ Free from preservatives 


If dealer doesn't stock, order samples and prices from: 


CRAMORE FRUIT PRODUCTS, Inc. _— — 


Point Pleasant Beach, N. J. amt Wasaahbun. Ont 
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Reports on Conferences. Workshops 


and Programs from Sections 


PLL DGto 


Jerald 
Eneland Camping 
Harper, Public Relations chairman 
at the recent NEC 
Boston. 


New 
and Vern 


\ CWIO?I, president oT 


1s9y2.. 


{1 Convention in 


Region III, Lake Erie Section’s 
ACA Spring Workshop was held 
April 26-27 at YMCA River Road 
Cleveland. The work- 
learning Camp 
under the direction of Phil 
Mann, Gina Fox, Wayne Field- 
house, and Dick Liotta. LaRue 
Thurston, author of Complete Book 
of Campfire Programs, was invited 


Camp, neat 


shop covered 


Skills, 


to share and explain his campfire 
program skills with the group. 

Ihe May Annual Meeting will 
tuke place May 13, at which time 
election results will be given; new 
Officers and chairmen 
will be inaugurated; and = annual 


committee 


Southeastern See fon officers cur 
currently servine 
left to -llen 
Vargaret Stanion, past pres.; Mar- 
vin IT. Culbreth, exec. sec. Standine: 


left to right, Herman Popkin, co- 


cers are: seated 


right. Jervey, pres.; 
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committee reports will be 
The meeting Is scheduled to con- 
clude with a program 


“Spiritual Emphasis in Camping.” 


Michigan Sections Counseloi 
[raining Weekend and Exhibitors 
Meeting took place April 18-20, at 
Camp Tamarack, near Detroit. Fea- 
|.. B. Sharp 
executive director of The Outdoo: 
Education Association. Special 
skill sessions on nature, Canoeing. 


groups 


given. 


based on 


tured speaker was D1 


campcraft, and discussion 
rounded out the program. 
Participants were Invited to view 
exhibitors’ displays, watch demon 
Strations of new materials and 
equipment, and draw for a prize. 


In Region V, “Mental Health 
and Camping” theme o! 
Chicago Section’s April 16 dinner 
Members of a resource 
panel on “Camp Mental Health as 
Related to Campers, Camp Stafl 
and Camp Parents,” were: Reed W. 
Brockbank, M.D.; George L. Per- 
kins, M.D.; and Israel Spector. 
M.D. Camp panel members were: 
Philip L. Brin, director, Youth Ac- 
tivities for Chicago, American He- 
brew Congregation; Ray R. Ram- 
seyer, Metropolitan Boys Work and 
Camping Director, Chicago YMCA: 
and Joseph Kupcinet, director 
Camp Interlaken of the Pines. Fred 


was the 


meeting. 


Ree. IV Pheline 
Chambers, 2nd v.p.; Harry Popkin, 
Ree. IV Conv.; Mrs. 
Wyatt Taylor, sec.; and George Pic- 
Kering, treas. Nath Thompson, 1st 
V.p., was not present. 


chum. Conv.: 


co-chim. 








ss TARGETS 


OF 


For your Riflery Program 
Order by Number 
A-1, A-3 
$7.00 
per 1,000 


$ A-1 50-Ft. 
JR. SINGLE BULL 


© 


A-3 15-FT. JUNIOR SINGLE BULL 


Order by Number: |", 
A-2 
$7.00 
per 1,000 
A-2 50-Ft 
JUNIOR 5-BULL 


SPECIAL 20% DISCOUNT TO CAMPS 
All prices are O.B Washington 


NATIONAL TARGET CO., INC. 


1255 25th St., N. W.-Wash. D. C. 
219 E. N. Water St. Chicago 11, Ill. 


INDIAN 


PORTABLE FIRE PUMPS 
Are A Camp’s Best Fire 
Insurance Policy! 


: 3 “2 ¥ r ~ : ’ ms 
: ‘a $ 2% 4 &> - 
: = ‘ ; 2 ‘ P 
"3 ’ > 7? J» a 
S « 33 4 = - Bes 
* J a i ¥ Zz. : ee: 
* Se eae : 3 te 
: 4 By a Bi 7 ae: i a 
Bac 7 < 2 .* » — 
i 4 
- : 


e $ 
The INDIAN 
is also made 
with lever 
type pump 
and handle. 
a 
World's greatest fire fighter. Back- ot 
pack tank holds 5 gals. clear water. 
Pump throws 30 ft. stream or nozzle 
adjusts for spray. Lasts for years. 
SEND FOR CATALOG. 


tee, et? Bel 3 es 


D. B. SMITH & CO. 


“Established 1888"" 
417 MAIN ST. UTICA 2, N. Y. 











Check This List For A 
Quick Solution to Your Problems 











Use this check list. Let us make recommendations. 
CESSPOOLS AND SEPTIC TANKS FLOOR SANITATION 


Conditions Conditions: 
Need cleaning Get too dusty 
Have odors Need quicker mopping method 
Grease and sludge Need varnishing 
TOILET AND SHOWER ROOMS SWIMMING POOL BATHING 
Conditions: FACILITIES. LAKE 


th 
aged S foot Conditions: 
Need better sanitation Algae 
GARBAGE DISPOSAL 
Conditions: 
Flies 
Odors 
Better disposal 
KITCHEN AND DISHWASHING 
Conditions: 
Spotted floors 
Film on dishes and 
Flies 
MESS-HALL OR DINING ROOM 
Conditions: INSECT AND RODENT CONTROL 
Chairs & tables need varnishing Conditions: 
Unsightly floors Flies and mosquitoes 
Flies and mosquitoes Mice or rats 
ROOMS BUNKS SLEEPING Roaches or ants 
QUARTERS MISCELLANEOUS 
Conditions: Conditions: 
Floors dirty quickly Poor tennis court 
Flies and mosquitoes Dusty roads 


Better chlorination 
Weeds 
DRINKING WATER 
Conditions: 
Hard water 
Poor chlorination 
POISON WEED CONTROL 
Conditions: 
Poison ivy 
Poison oak 
Poison sumac 


elasses 


We can eliminate or alleviate all these conditions. 


Send for information or for our Camp Consultant without obligation. 


CAMP CHEMICAL CO., Inc. 


Manufacturing Chemists 


and 13th Street Phone HYacinth 9-1000 


Address—C AMPCHEMIC, New York 


Second Ave. 
Cable 


Brooklyn 15, N. ¥ 


KRepresentaiiz 








rin i t in f S. and nada J 














-T-I-C-K-S 4 


>1°° rer 1,000 


(7 tor ONE lone 
An economical creative craft for your camp projects. 
With MAT STICKS you can make items such as bird 
houses, bird feeders, baskets, boxes, sunburst mats or 
create projects of your own. Sticks are 41/2” long, 
5/16" wide and 1/16” thick Can be 


spatterin«xs or dye 


TOTEM POLES 


Totem 


colored with 


paints 


AUTHENTIC 
INTERLOCK 


These new molded, _ solid-plastic 
Poles are ready to be painted with Placo 
namel. They are 9°’ high and may be inter 
locked to form one giant-size Totem Pole. 


PAINT-A-POLE $5.00 Doz. 
$50.00 Gross 


50¢ per set 


plastic 


Series 1 (one of 
each pole to set) 
Buy a gross and get a pair of 4 ft 
TOTEM POLES Free. 


PLACONAMEL 
Set of 10 Colors & Thinner 


Write For Free Crafts Catalog 


CLEVELAND CRAFTS CO. 


The House of Original Ideas 


4 East 16th Street 
New York 3, New York 


$2.95 


34 Elmwood Parkway 
Chicago 35, Ill. 


4707 Euclid Avenue 
Clevelend 3, Ohio 
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Lickerman, director, | ptown Chi- 
mago Boys Club, was moderato! 
April lO, 17, 24 Chicago section 
held a Campcratter Certification 
Course. It 1s to be followed by a 
weekend — May 9-11 at George 
Williams College Camp, Lake Ge- 
neva, Wisc. instructor 1s 
Gunnar Peterson, Section president. 


Course 


“Camp Medical Services,” was 
the subject of a speech given by 
Dr. Arnold F. Anderson at Minne- 
sota Section’s April dinner meet- 
ing. Dr. Anderson ts head of Pedi- 
atrics, St. Louis Park Clinic. He 1s 
a Boy Scout and YMCA commit- 
tee member. 

A Leadership Seminat 
Courage, Maple Lake, Wisc., 
2-4, teatured workshops, 
and activities for 


camp counselors and directors. 


at Camp 
May 
general 


SESSIONS. resident 


Wisconsin Section’s 1958 Spring 
Institute Program, at George Wil- 
liams College Camp, Lake Geneva, 
Wisc., admiunis- 
trators, 
in the camping field. 

Friday, April 25, the schedule in 
cluded official opening of Advanc- 
ed Campcrafters Certification Week- 
end; an Exhibitors Meeting; and 
dinner with keynote address by 
Benjamin E. Novoselsky, corpora- 
tion attorney for the city of Chica- 
go, on “Camping, the Kids and the 
Home.” 

[he weekend 
cluded workshops on Nature Lore. 
Campcratt Know-How, Horseman- 
ship in Camp; Administrative Clin- 
ic, directed by Elmer Ott: Counse- 
lor and Camp Activities Directors 
Clinic Max Lorber; dinner and 
address by Max Lorber on “Camp 
ing Convictions, Right or Wrong. 
But Convictions.” 


was geared to ald 


counselors. and volunteers 


program also in- 


Coronado Section 
February 
Conter- 
were Dr 


Region VII's, 
reports a most successful 
conference in 
keynote 
Taylor, 
Young 
Utah; Cavett 
Phoenix, Ariz.;: 
Boy Scouts of Phoenix. 

Bud Brown has been 
Section president. 


las Vegas. 
speakers 
vice-president, Brig- 
University, Provo, 
Robert. 
and George 


ence 
Harvey 
ham 

attorney. 
Miller. 


re-elected 


Viav, 1958 





10 Ways to Help Counselors Grow 


S UMMER CAMPS sare. or- 
i ganized around the principle 


of being of maximum service to 
children. Camp is a dynamic group 
experience which build 
character, to encourage clear think- 
ing, to stimulate an appreciation of 
the finest in life, and to foster 
spiritual development. In this un- 
usual environment young people 
and children learn to think for 


themselves. to create. to accomplish, 


seeks to 


and to grow. 
Not a New Fact 


However. there 1s another 
tential area in the camp 
picture. Counselors grow too! This 
is not a new fact; nevertheless, we 
must develop an here, 
which too often is overlooked. 

Following are some of the factors 
which aid in counselor growth. 

|. Pre-camp training is tremen- 
dously important for the counselor. 


po- 


growth 


awareness 


[here he first senses his great re- 
sponsibility to be an example, guide, 
teacher, parent, and leader, as well 
as a camp employee. He realizes 
that he will be doing the most im- 
portant work in the world—helping 
young people to achieve growth 
and maturity, and so become the 
leaders of tomorrow. 

To be sure, much of pre-camp 
training 1s concerned with routine 
preparation and details. But the 
director, sensing the opportunity for 
placing responsibility 
his staff's shoulders, can use this 
period to stimulate the highest 
thinking of staff members as they 
confront their task. 

During the training period, pre- 
paration for camp opening helps 
counselors to see the great amount 
of work involved in running and 
maintaining a camp. There is no 
division of responsibility—everyone 
works for 


squarely on 


the cause. 

Enough time must be allowed 
during pre-camp training for in- 
formal fellowship, renewing of old 
acquaintances and integrating new 
members into the total group pic- 
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By Allan J. Weenink 


ture. The camp director and other 
top level staff members should free- 
ly participate in these gatherings. 

2. When the season has opened, 
there are usually opportunities be- 
fore and after meals, and particu- 
larly when campers are in bed, for 
counselors and other staff to 
gregate. The bull session is prob- 
ably one of the most important 
recreational, educational and stim- 
ulating activities in camp. Here 
again, the director and other leaders 
should share in the conversation 
even though it means time away 
from administrative details. They 
should contribute, teach, and guide 
during the conversation. 

3. Take counselors into your 
confidence and share with them the 
great challenge of working with 
youth. Share the love and feel of 
the art of camping with them. 

4. New counselors should work 
alongside more experienced ones. 
It's quite a thrill to see old coun- 
selors stimulate and set an example 
for novices. 

5. It is important for the director 
to seek out a counselor for a talk, 
rather than have the counselor come 
to the office. When you single out a 
person and go to him, he becomes 
aware of the fact that he’s a re- 
sponsible and vital part of the total 
program. Office conferences often 
prove to be stiff, formal and un- 
relaxed that fine line between 
employer and employee can become 
quite rigid. 

6. Praise and humor stimulate 
growth. Praise a counselor for a 
job well done. Humor can be help- 
ful in establishing a happy relation- 
ship, and helpful when discipline is 
necessary. A little friendly humor 
in a difficult situation will show you 
understand, but that you're not 
happy about the matter. This les- 
sens embarrassment and eliminates 
resentment. 

8. Let counselors know. their 
ideas are welcome. During our 
camp season, staff are encouraged 
to offer any and all suggestions to 


con- 


aid in improving any part of camp 
life. When an idea is adopted, the 
counselor is thanked at a staff 
meeting. Also, when camp season Is 
over, we ask staff members to fill 
out a form sheet and list their ideas 
or suggestions for improving pro- 
gram, etc., for the next year. 

Although our total program is set 
down on paper before camp begins, 
we invite counselors to recommend 
changes wherever they seem wise. 
The staff enter in, discuss the matter 
and help make camp decisions. 
They feel they belong—that they 
are a part of camp and are help- 
ing to run it. Let your counselors 
have a chance to show initiative. 

9. Each year’s staff has a dif- 
ferent personality. Sense it and 
develop it fully—be flexible your- 
self. Develop a sense of loyalty and 
“espirit de corps” in the group. 
Help counselors meet the challenge 
of camping, by showing your own 
devotion to it 


Counselors’ Needs 


10. Show counselors you love and 
respect them by letting them know 
you will stand behind them in any 
situation; and that there's nothing 
you wouldnt do for them. The 
director should never contradict or 
disagree with a counselor's decision 
in front of children, although he 
may feel the decision is wrong. Talk 
the decision over with the coun- 
selor later on and perhaps alter it 
together. You will save the coun- 
selor from losing the respect of his 
children and he will, most likely, 
make future decisions that he can 
stand by. 

Sometimes counselors need as 
much and even more help and 
stimulation than do campers. Our 
number one objective is reaching 
campers. But when a warm sense 
of satisfaction is gained in seeing 
your counselors grow too—your re- 
ward is double. 


—Mr. Weenink is associated with 
Camp Westminster, Detroit, 
Mich. 
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AMPING 
slide films 


Teach Camping 
Easily - Quickly - Accurately 
At Extremely Low Cost 


Directed by Betty Staley, Instruc- 
tor at Community High School! in 
Peoria, Illinois, this film brings 
the fun and enjoyment of out- 
door living into your classroom 
Students will learn how to build 
various kinds of campfires, how 
to fry, bake and broil meals over 
red-hot coals. 


Students also learn the basic 
fundamentals of camp safety. 
Here’s a great film that teaches 
and entertains at the some time. 
Excellent for all outdoor educa- 
tion classes, scout troops, camp 
classes, etc. 


COMPLETE SET OF TWO 
SLIDEFILM UNITS. 
In full color and sound $17.50 
Order from: 
The Athletic Institute, 
209 S. State St., Chicago 4, Ill. 


THE 


ATHLETIC 
INSTITUTE 


A NON-PROFIT ORGANIZATION DE- 

VOTED TO THE ADVANCEMENT OF 

ATHLETICS, RECREATION AND 
PHYSICAL EDUCATION 
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CLASSIFIED ADVERTISEMENTS 


HELP WANTED 


MALE COUNSELORS tennis, athletics, 
swimming, tripping, water-skiing, music 
Experienced. Good salary. Excellent oppor- 
tunity. Adirondacks. Raquette Lake Boys 
Camp, 521 Fifth Ave., New York 17, N. Y 

4, 


~ 


5. 6 


COUNSELORS for progressive coed sum- 
mer camp. N. Y. State Group leaders 
and experienced specialists for arts and 
crafts, waterfront, tennis, athletics, music 
nature-pioneering. Also dietitician and 
R.N. Couples considered. Camp Gulliver 
151-15 85th Drive, Jamaica 32, N.Y tf 


ASSISTANT DIRECTOR, waterfront coun- 
selors, living group counselors wanted for 
girls camp in Oregon. Nine week season. 
Minimum age 19. Experience preferred 
Write Box 609, Camping Magazine 4, 5, 6 


ASSISTANT MANAGER Family Camp 
Resort. Owner-Managers retiring gradu- 
ally. Could buy eventually. Write Lenape 
Village, Tafton, Pa. Phila. Tel: TE 9-1213 

) 


COUNSELORS: Sailing, waterskiing, dra- 
matics. Head boating and canoeing. Ver- 
mont girls camp. Write: Herbert Brill, 60 
Remsen St., Brooklyn 1, N. Y i. a oe & oO 


HEAD ACTIVITY counselors for the follow- 
ing Silver and copper jewelry, riding, 
swimming, and camp craft. Also 25-35 year 
old mature woman with camping experi- 
ence and training with older girls. One of 
the country’s finest girls camps. Capacity 
150. Camp located in northern Wisconsin 
Write Carol Wolter, 2414 Swan Bivd., Wau- 
wautosa 13, Wisconsin 4,5 


RAQUETTE LAKE GIRLS CAMP, Adiron- 
dacks, welcomes applications for head 
waterfront, A.R.C. instructors, skiing, sail- 
ing, golf, and puppetry Brother camp 
across the lake. Write Raquette Lake Girls 
Camp, 966 East 23rd,, Brooklyn 10, N.Y 

| = B 


COUNSELORS: Brother-sister camps, Mass- 
achusetts Berkshires Men or Women 
physician, tennis, archery, canoe trips, 
phys-ed majors, general. Men: nature, 
pioneering, arts and crafts. Women: book- 
keeper, registered nurse. Write Box 876. 

S.< 


Greenwich. Connecticut. a. hs oo oe 5 


EXPERIENCED HEAD COUNSELOR: Ver- 
mont girls camp. Also, tripping and canoe- 
ing, campcraft, arts and crafts. Write 
Camp Birchwood, R.D. +1, Brandon, Vt 5 


CAMP WAHCONAH AND POTOMAC 
PITTSFIELD, MASS. 
Has openings for men and women for 
swimming instructors (ARC), water-skiing, 
sailing, craft, tennis, golf, riflery, archery, 
fencing, athletics, scenery construction 
Openings also for mature general counse- 
lors for younger boys and qualified group 
leaders for girls. Established 1921 250 
campers 6-16. Staff of 80. Please write 
fully. Raymond Golden, 34 Richbell Rd 
White Plains, N. Y. 2 4 @ 


J 


SAILING, CANOEING, CRAFTS 


Camp Somerset for girls in Maine has 
openings on staff for sailing, canoeing, 
crafts and general group counselors. 150 
campers, 50 staff. Applicants must be 21 
years of age with previous camp counselor- 
ing experience. Salary range $250-$500, de- 
pending on experience. Write Allen Cram- 
er, 300 Central Park West, New York, New 
York. Loaoaw&]s 


MISCELLANEOUS 


EMERGENCY RATIONS: Send $10.00 to- 
day, check or money order, to Van Brode 
Milling Co., Inc., Clinton, Massachusetts 
and receive two Van Brode Emergency 
Field Rations 5.6 


POSITIONS WANTED 


CAMP DIRECTOR: full or part time, mar- 
ried, male, teacher and administrator. 12 
years camping experience, highest  refer- 
ences. Write Box 601, Camping Magazine 

> % @ 


PRIVATE SCHOOL director and owner de- 
Sires permanent and responsible position 
Excellent contacts. Write Box 611. Camp- 
ing Magazine 4,5 


TEACHER-COUNSELOR for bovs or co-ed 
camp. Mrs. Mallicote, 2320 Goldenrod Fr 
Worth, Texas 2. 4. 3 


YOUNG MAN 26 interested in year round 
camp position. Understands administra- 
tion, program, promotion. Write, Richard 
Irwin Hufford, Box 101, Wolfdale. Pa 5 


NATURE DIRECTOR COUNSELOR Ma- 
ture man. Experienced, boy’s camp and 
co-ed camp, museum and field trip, na- 
ture (Specialist). Museum upland and ma- 
rine life specimens and equipment avail- 
able. Unusual, intensive, camper interest 
programs. Member ACA. No cabin duties 
Open for contract. Write Box 616, Camp- 
ing Magazine 5 


SUMMER SEASON: Professional registered 
nurse with one year’s hospital staff ex- 
perience. Personal camping experience and 
previous background as childten's dance 
instructor. Write Box 615, Camping -Maga- 
zine 5 


PROGRAM EQUIPMENT 
FOR SALE 


BASEBALL PITCHING MACHINES 
Five baseball pitching machines for sale 
Will sell separately, reasonable. Write, Mr 
David W. Aranow, 27 Wilmot Circle, Scars- 
dale, N. Y ° 


SERVICES AVAILABLE 


PHOTOGRAPHY: Activities, groups. Also 
catalogs published. Color post cards taken 
or printed. Robert Browning Baker, 110 
Kraft Ave., Bronxville, N. Y 5, 6 
COLOR PHOTOGRAPHS Banks, groups, 
individuals. $1.25 to campers. Compliment- 
ary photos to camp. Call, write: Arthur 
David Studios, 20 West 84th St., New 
York 24, N. Y., TRafalgar 7-2521 5 
UNIQUE VARIETY PROGRAM 

“THE LEOPARD & ADVENTURELAND” 

Song & Dance: Films: Puppets: Audience 
Participation. Professional Co., Performing 
Stage & TV: Joan Lemmo, 122 E. 57th St., 


c 


N.Y.C. 22 5, 6 





CLASSIFIED ADVERTISING RATES 
20¢ per word 


Box Service, if desired — 
$1.00 per insertion 


Headline, if desired — 
$1.00 per insertion 


Minimum cost per insertion — 
$4.00 
payable in advance 
Send copy and inquiries to 
CAMPING MAGAZINE 
120 W. 7th St. Plainfield, N. J. 
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CAMPS FOR SALE 


WONDERFUL, PERMANENT camp build- 
ings, 4 large, 3 small for sale. On most 
beautiful location in Colorado’s Western 
Slope. Development possibilities unlimited, 
Dude Ranch, Camp, etc. Equipped and 
operating for 100. Will sell equipped or 
unequipped Write Box = 617, Camping 
Magazine 5,6 


ESTABLISHED GIRLS CAMP in moun- 
tains, Southeastern Section 40th year 
350 acres; accommodates 100; completely 
equipped; available end of season. Bor 
618, Camping Magazine - 


CAMP SITE MAINE 
30 acres woods and clearing, sloping down 
from excellent town road to large spring- 
fed lake. Isolated enough for privacy yet 
only two or three miles from county stores 
and post office. About miles from 
Augusta railway station in macadam 
roads. Present buildings well ‘painted and 
in excellent condition. About 1,300 foo' 
shore line. Finest site on the lake. Selli1 
price $22,500. Will finance ! if necessary 
Write or phone for details. Gordon Arm- 
strong, 501 Bulkley Building, Cleveland 15, 
Ohio. Phone: CHerry 1-8345 afternoons. 
9, 6 


SUMMER CAMP FOR SALE 

In central North Carolina. Mountain con- 
ditions. No mud or mosquitoes. Undis- 
turbed natural setting Rustic Isolated 
though easily accessible by campers from 
Winston-Salem, High Point, Greensboro 
Burlington, Durham, taleigh Available 
now. Details William Lindsay, Rt 
Vero Beach, Florida 


CENTRAL WISCONSIN CAMPSITE 
200 miles from Chicago. Complete private 
Lake plus 100 acres. Beautiful woods 
swimming—fishing. Price: $18,000 (terms) 
The Ellickson Agency, Wautoma, Wiscon- 
sin 4,5 


WE CAN SELL YOUR CAMP 
Michigan - Wisconsin - Minnesota 
We specialize in the confidential sale ol 
Children’s Summer Camps. We have de- 
finite, qualified buyers for any size camp, 
in any location in the above States. Any 
correspondence or discussions we may 
have will be in the strictest of confidence 
and we will conduct the process of selling 
in such a manner as not to “pO 

with your camp season in any way 4 

have considered selling—why not writ or 
call now Collect (TYler 7-0333) A. J 
Ditzik, Tvler Realtv & Investment Co 
4760 Grand River, Detroit 8, Michigan tf 


CONSULATION SERVICE & SALES 

WITH WHOM CAN YOU TALK — 
When you want to: Buy or sell a camp 
Get an evaluation: Analyze your budget? 
Our 40 years of camp experience may help 
with your problems—confidential, of course 


We have several fine camp men and 
women eager to pool their talents and 
capital, with others of similar purpose, 
to purchase new or presently operating 
camps. Why not write us your qualifica- 
tions! We may arrive at some mutually 
satisfactory arrangements. 

WILLIAM V. DWORSKI ASSOCIATES 


245 McKinley Ave., New Haven 15, Conn. 
> =. 


1,200 CAMPS & SITES 
FOR SALE 
$15,000 and Up 
One of the largest and most reputable 
school and camp realtors in the United 
States. Established 32 years. Exclusively 
selling camps, day and boarding schools. 
Appraisals for all purposes. Write for list 
of attractive offerings. Specify locations 
preferred tf 
Mr. M. Otto Berg 
NATIONAL BUREAU OF 
PRIVATE SCHOOLS 
522 Sth Ave., N.Y.C. 36 MU 2-8840 


CAMPS FOR LEASE 


CAMP FOR LEASE (except July and Au- 
gust): Church, school, private groups may 
lease boys and girls camp that accommo- 
dates 200-250. Available May, June, Sep- 
tember and October. Special rates weekly, 
weekends. Write: Lake of the Woods Camp, 
Decatur, Michigan. 4,5 
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NEW? 


Sponge Cake and 


~ Jelly Roll Mix 
by Seidel’s . 


headquarters for camp 


your 


kitchen and trail foods 


Whether it’s the original Trail Packets 
or a tasty baking mix, hot or cold beverage 

bases, gelatin or instant desserts, canned chicken or 

meat products — your best source for quality camp service is 

Seidel’s. Send for free 1958 copy of Seidel’s Cost-Per-Serving 

Chart and handy Price List. Free samples also on request to camp directors. 





Individual or Meal Unit Trail Packets 


AD. SEIDEL & SON INC. 


1245 W. Dickens Ave. 
Chicago 14, Illinois 


FOOD SERVICE 











DON’T FRET! ——-—GET 
WORLD WIDE GAMES KIT 





Sturdy hardwood construction 
Exciting skill games, 
fascinating board games, 

and challenging puzzles 

all fit into folding Box Hockey 
for easy storage. 

Manufactured and sold by World 
Wide Games (free catalog) 


ORDER FROM 


WORLD WIDE GAMES 
DELAWARE, OHIO 


42 Lispenard Street 
New York 13, N.Y. 


Order 


Now! 

Easy-to-prepare food packets 
for cook-outs. Over 20 varie- 
ties including Sweet Milk Co- 
coa, French Toast Mix, Chick- 
en Gumbo Dinner. 
Also order other 
HBC specialty foods 

easy-to-prepare 
in kitchen. 


Write for FREE catalog. 
HILKER & BLETSCH CO. 


614 W. Hubbard St., Chicago 10, Ill. 
1S 
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EQUIPMENT ° SERVICES * SUPPLIES 


Copper Shop division of Immer- 
man and Sons, 2185 E. 14th St., 
Cleveland, Ohio, is introducing 
Brazilian Rosewood and Ebony 
bases for enameled Coppel and sil- 
ver jewelry. The bases are recessed 
for gluing enameled inserts and 
ceramic jewels. A large “1958 Idea 
Book and Catalog” containing these 
items and others is available at 25 
cents by writing to the company. 


If your camp waterfront is small, 
or if the use of motor boats is not 
possible. the SkiDoodler might be 
the answer to the water ski enthusi- 
ast’s prayer. Four long arms are at- 
tached to a revolving motor on a 
stationary stand. Tow ropes at the 
ends of the arms permit skiers to 
maneuver in or out or increase 
speed at will. Write SkiDoodler Co.. 
140 Cebra Ave., Staten Island 4. 
N. Y.. for complete details. 


A new 16-page catalog of Nissen 
Trampoline Co., recently off the 
press, features the new Nissen “Lit- 
tle Giant” suitable for younger 
campers. The catalog also includes 
photographs, features and complete 
specifications and prices for all Nis- 
sen Trampolines, as well as optional! 
equipment and parts. Nissen in- 
structional aids are included. Cata- 
log No. 108 is available upon re- 
quest from Nissen Trampoline Co.. 
200 A Ave., NW, Cedar Rapids. 


lowa. 


Outboarding skills including 
fundamentals of boat, and 
trailer operation — are described in 
the Outboard Boating Club of 
America’s newly revised “Outboard 
Handling.” The 32-page illustrated 
pamphlet is reported to include tips 
on trailer operation, popular out- 
board sports, as well as fundamen- 
tal boat and motor handling. A 
copy of “Outboard Handling” may 


motor 


be obtained free from Outboard 
Boating Club of America, 307 N. 
Michigan Ave., Chicago 1. 


The Ames Harris Neville Co.. 
makers of tents and sleeping bags, 
is introducing three camping prod- 
ucts this year which are said to be 
equally usable in warm or freezing 
weather. The “Sky-l ark’ tent. is 
the “put the top down” type design- 
ed primarily for use on summer 
nights, but it is also adaptable for 
cold weather conditions. The “Tri- 
lemp” convertible sleeping bag of- 
fers three different choices of sleep- 
ing warmth. And the “Bi-Temp” 
convertible sleeping bag enables 
campers to change sleeping warmth 
by flipping the bag over. Write 
Ames Harris Neville Co... 2800- 
17th St., San Francisco, Calif., for 
further details. 


Contact Stainless Food Equip- 
ment Co., 272 New St., Newark 3, 
N. J., for detailed information and 
prices on their 661BS unit an 
enlarged model of their Flex-O- 
Unit Self-Contained Sandwich Unit 
for use in the camp kitchen. Some 
of its features are a large toaster 
platform, 13. stainless salad 
pans, and 13.2 cubic 


frigerated storage space. 


steel 
feet of re- 


How's your dinnerware stock? 
Are you looking for new supplies 
Or an economical way to replace 
broken plates, cups, before 
camp season opens? According to 
The Melamine Council, melamine 
plastic dinnerware is virtually un- 
breakable. Melamine is said to be 
60 percent lighter than china, and 
not to break or chip in standard 
mechanical dishwashers. Further in- 
formation can be obtained from 
The Melamine Council, 800 Second 
Ave., New York 17. 


Cte... 
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“This is your 
archery 


instructor!”’ 








Appoint an archery instructor who couldn't hit a 
barn door a foot away? You? Not in a million years! 
The job calls for an expert. And so does planning your 
camp insurance program. Now before the 1958 
camping season begins why not consult the most 
experienced insurance firm in the entire camping 
field HNW&R? Our list of camps has grown 
each year and more than 5,000 camps of all types 
and sizes have called upon HNW&R set up 
their insurance programs. HN&WR has, in fact, 
pioneered many unique camp owners’ policies which 
provide much broader coverage and higher limits at 


to 


Higham, Neilson, Whitridge & Reid, Inc. 


Boston « Philadelphia « Atlanta « Chicago « Los Angeles 
LEADING THE NATION IN CAMP INSURANCE 
Member : American Camping Association 


VISIT OUR EXHIBITS AT THE TOTEM POLES 
AT ALL NATIONAL & REGIONAL CONVENTIONS 
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lower cost. Add to this the fact that HNW&R has 
earned parents’ good will by prompt, tactful and fair 
settlements and you have some of the reasons why 
camps all over America renew with HN&WR season 
after season after season. 





90 Congress Street, Boston 9, Mass. 
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AFTER TAPS 


“In the past are the seeds ... 


the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a better 
day, and think about the opportunities 
— seized and missed —of this wonderful 
thing called camping. 


ae 


By William G. “Cap‘n Bill” Vinal 


Can camping be defined? I have maintained that 
camping is enjoyable outdoor living. One way to ar- 
rive at a definition is to determine what is not Camp- 
ing. A camp is not a summer resort, an outdoor gym- 
nasium, a dude ranch, a roof garden, a military reser- 
vation. Camping is not the repetition of in-town pro- 
grams. Camping is not a rehash of the past. 

Camping at its best is synonymous with education, 
recreation and conservation at their best. 


Growth of Camping Concepts 


Certain concepts have evolved about camping. 
Camping is an escape from crowded habitations to a 
somewhat isolated group life in a natural wilderness 
environment. Camping is pioneer-style living which 
combines rustic shelters with the benefits of modern 
scientific thinking on such things as diet and sanita- 
tion. 

Camping is cooperative outdoor living — not com- 
petitive. Camping is adventure, exploration and dis- 
covery of natural and historic resources. Camping 1s 
truly democratic. 

Camping is total growth physical, intellectural, 
moral and spiritual. Camping offers encouragement 
for creative self-expression. Camping is administered 
by qualified directors and by specially trained, mature 
counselors. 

Camping can not be defined in one, simple sentence. 
Each definition depends on the writer's own concepts 
— and each is valuable. Camping is forever growing 
and changing. The definitions grow and change. Just 
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as there will be many concepts of camping tn the fu- 
ture — perhaps you are now working out your own 
definition — there has been much said and written 
about camping in the past. We must not this 
knowledge. 


lose 


When did camping begin? Who were the first lead- 
ers? The dates are obscure and, as time goes on, be- 
come more and more mythical. We must not lose sight 
of the pioneer work and the great philosophies of our 
first campers. It is my great dream that some young 
person will see the need for and the challenge of re- 
search into camping’s past. If he can ferret out and 
clarify the multiple combinations of the past, it will 
enable camping people to take a stand for the future. 
The evolution of camping concepts to the present will 
free camp educators for greater progress. Deep in the 
past are the seeds, and maybe some fruit, but the har- 
vest will be tomorrow. As Coleridge says, “in today 
already walks tomorrow.” The tomorrow. 
more than sputniks, more than atoms, will be individ- 
ual men and women who have experienced camping at 
its best. 

This, then, is the necessity — research and writing 
of history of camping in behalf of camping in the 
future. | 


riches of 


—William G. “Cap'n Bill” Vinal is a past-president of 
ACA. This essay, pointing out the need for research, 
was inspired by a ACA National Head- 
quarters. Cap'n Bill recently denoted his extensive 
camping library to ACA and it is now housed at 
the National Headquarters. 
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Surkay: 


CAMP WATER HEATERS 


Fell every hot woterneed | 


There are many precautions which you must 
take to protect the health of your campers, and 
none is more important than 180° sanitizing hot 
water for your dishware rinse. 

Burkay Camp Water Heaters 
are available in a full range 
of sizes and recovery ca- 
pacities. Choose the storage- 
type or coil-type model 
which best fits your needs. 
All models approved for 
safety and efficiency by the 
American Gas Association. 


There’s really no reason to be without an 
adequate supply of clean hot water, when it’s 
so easy (and so economical) to install a Burkay 
wherever hot water is needed. Burkay Camp 
Water Heaters offer big performance in a unit 
that’s compact enough to fit most anywhere. 
They’re gas-fired, completely automatic, operate 
on all gases including LP. 


ee Get full information from your A. O. Smith 
Burkay Distributor, or use the attached coupon. 


A. O. Smith Corporation 
Permaglas Division, Dept. CM-558 
Kankakee, Illinois 


Gentlemen: Please send me information on the complete line of 
Burkay Camp Water Heaters. 
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Through research cs: ...a better way 


. © 8.2 0, 8 @& © 2 oe 


Permaglas Div., Kankakee, Ill. Camp or Organization 


International Div., Milwaukee 1, Wis. Address 
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' makers of famous..... Permaglas gloss Lined walt hemlore- : 


Camping Magazine, May, 1958 





YOU'RE “ITT”! 


In the excitement of the game, the primary 
rule—“safety first’—is sometimes forgotten. 


Children are too young to watch out for them- 
selves all the time, so it’s up to you. No matter 
what your legal obligations may be, when a 
child in your care gets sick or hurt, you're 
held responsible. You can meet this respon- 
sibility by insuring your campers against 


medical expense resulting from accident or 
sickness, with Continental’s Camp-Guard. 

You can let parents know, too, that children 
are properly protected at your camp. Ask 
your local insurance agent or broker how you 
can use the Camp-Guard Seal of Approval on 


your promotional material. 


CONTINENTAL CASUALTY COMPANY 


SPECIAL RISKS DIVISION * 310 SOUTH MICHIGAN AVENUE, CHICAGO 4, ILLINOIS 


CAMP-GUARD 

IS NATIONALLY 
ADVERTISED IN 
PARENTS’ MAGAZINE 


this CAMP is PROTECTED | 


CANADIAN HEAD OFFICE: 160 BLOOR ST EAST, TORONTO, ONTARIO 





